SOUTH
GAROLINA ARTS
COMMISSION

Public Art ROACEMAP

A Resource Guide for Artists and Institutions



Table of Contents

1. Intro: Beyond Murals
2. Navigating This Roadmap
3. A (Brief) History of Public Art

4. FOR ARTISTS

a. Building a Public Art Portfolio

b. Preparing Your Proposal
C. Artist Rights and Responsibilities

5. FOR INSTITUTIONS
a. Creating a Plan
b. Commissioning Your Project
C. Advertising Your Call
d. Funding Your Project

6. FOR EVERYONE
a. Community Engagement + Final

Thoughts
b. Appendix
i. Finding + Listing Opportfunities
ii. Glossary
iii. Sample Documents

1.

® NO O HWN

License agreement

Request for Qualifications (RFQ)
Request for Proposals (RFP)
Memorandum of Understanding (MOU)
Contract Advice and Considerations
Budget Template

Maintenance Plan Considerations
Letfter of Interest

Public Art Roadmap 2



Beyonel Murals

Typically, when people think of public art, they think of murals. And
while murals are a great example of public art, the field encompasses so
much more. Simply put, public art is any art, whether it be mural,
Sculpture, music, or any artistic expression, placed in accessible spaces
for all To experience. Most art can be adapted for the public sphere.
Public art can be ephemeral, permanent, interactive, large-scale, tiny,
emorializing, or any combination of thereof. Ideally, public artis a

community-centered tool used
tO enliven spaces, connect
individuals, and express and
define the cultural heritage,
history, and idenftity of ifs
community.

Navigating
This Roadmap

Whether you're an artist who

would like to jumpstart your

SCAC Artist Directory member Bhakti Larry Hough pu blic art career. or a
performing on the Main Stage at the Jubilee Festival in . . . . ! . .
Columbia, SC. Photo by Dennis Davis. municipality/institution

looking to enliven your
community through public art, you are invited to use this roadmap as a
guide to get your journey started.

Though this roadmap will provide a general path forward, and include
advice and sample documents, it is not a deep dive into the legal
processes and is not intended to take the place of legal advice.

The roadmap is divided into tTwo main chapters, one for artists and one
for institutions. For the most relevant advice, you may choose 1o visit
only the necessary section, however for a deeper dive, we recommend
reading the entire document. The appendix has relevant documents
and information for all.
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A (Brief) HistTory of Public At

Public art has been around for as long as humans have (see: the
Lascaux caves in France), but the precedent of providing for a
community and giving artists freedom to interpret is credited to the
House of Medici, an Italian family from the Renaissance era who
commissioned some of the world’'s most famous works of art.

The U.S. took inspiration from the Medici when, in the 1930s and ‘40s,
President Franklin D. Roosevelt commissioned the first public artworks
in the U.S. through the Works Progress Administration (WPA), part of his
New Deal program. The WPA commissioned thousands of designers,
visual artists, and photographers to design, create, and install various
artworks in municipal
buildings, hospitals,
schools, and parks
throughout the U.S. The
process often involved
public participation in
the selection process.
This program, known as
the “Federal Art Project,”
solidified the notion of
public art as site-
specific and owned by

the public, breaking
from the norm of ou blic Walterboro’s WHAM! Festival celebrates their local flair

. . through visual and performance art. Their community
art being just participates in public art projects like the temporary signage

monuments funded by  shown here.
wealthy clubs and
groups to commemorate wars and their heroes.

In tThe late ‘60s and early ‘70s, public art programs began to be
formalized in local government administrations, thanks in part to the
conversations around public spaces brought forth by the Civil Rights
Movement, particularly in Seattle and Philadelphia. These conversations
led to the establishment of public art policies as well as percent for art
schemes that are still active today. These policies act as models for
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many other local government programs throughout the country and
the world.

Today, public art has taken on a life of its own. Artists can focus their
entire careers on producing for the public sphere, and municipalities
create public art focused strategic plans for their cities as a way 1o

boost tourism and add to the economic vitality of their communities.

REST STOP

Did you know that public arf isn’t

just pretty? It can also be used 1o

solve a city’s problems and

challenges. For example, this

alleyway in Downtown Camden

Was made safer tarough fhe Use  mermr T
of artfully done lighting, AL
canopies, and murals!
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FOR ARTISTS
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Building a Public Art Portfolio

Work with established Public Artists.

Working with artists already in the field is a great way to build
relationships, learn new skills, and build a portfolio. Search for
assistantships and apprenticeship opportunities. You can find these
through relationships you already have or check arts-focused job
boards. We've listed a few resources in the appendix.

Start With Small Commissions.

Look for opportunities to participate in smaller scale public art calls.
This could be anything from a city’s painted ufility box or storm drain
program, or an elementary school’'s school pride mural.

Make The first move.

Have you taught classes at a
local coffee shop with a blank
brick wall? Does your local park
have a free little library that
needs painting? Empower
yourself to propose your work
to people already in your
network. Get to know your
community, and opportunities
will begin to present
themselves.

Downftown Bennettsville mural by Adam Schrimmer of Blank
Canvas Mural Co., Photo courtesy of the City of Bennettsville.

Get your hame out there.

Did you know that the South Carolina Arts Commission has a South
Carolina Arts Directory? Consider applying to be listed in the Public Art
category. There are also localized arts directories, like the Greenville
Area Arts Directory and directories for specific demographics such as
the Upstate Queer Arts Directory.
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Preparing Your Proposal

Answering Calis.

To increase your chances of gefting
selected by an artist panel it's
important to have a strong resume
and proposal, specifically tailored to
the proposal themes and description.
Most calls will request your artist CV,
bio, and an artist statement, so it's a
good rule of thumb to keep these up
to date. Take clear photos (and video

N

when necessa FY) of your work and Pubhc Artist Alan Pearsall .creaﬁnga chalk mral with a
. . young festival goer at West Columbia’s Kinetic Derby Day.
have names and descriptions on Photograph by Emory Bedenbaugh.

hand. Pay attention to the details of

the call — did they ask for a certain number of hard copies of your
portfolio? Did they request a specific subject line in the email? How
many samples were requested and in what format? These small details
can be the difference between being chosen or passed over.

The "For Institutions” section of this document goes into detail
about the types of calls. Check there for more information on what
each call requires.

Check the appendix for examples of application letters.

Budgets + Insurance.

Always be clear and concise with your budget for submissions. Think
through all the elements it takes to create or perform your work and
inCclude these as line items. You have every right to earn a living wage,
SO make sure you're not selling yourself short. Provide examples that
are relevant to the type of project or event described in the call. It is
really important to make sure you carefully select portfolio examples
that are of a similar nhature to their project.

Artist fees, community engagement fees, workshop elements, travel
and per diems, materials, supplies, access equipment, professional fees
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for specialists (like engineer reports in the case of public artworks or
perhaps music composition or rights in the case of a performance), and
insurance should all be considered based on the type of project.

When you create your budget make sure it sticks to the parameters that
are being asked for and consider adding a contingency line item for
costs that you may not be able to foresee occurring. Another important
activity is to think about whether each line item addresses what the
project itself needs or whether you can pro-rate a cost.

For instance, your insurance may already cover the project but only a
percentage of the total cost is really being applied as it covers your
entire artistic practice. Don't make a full line item for your annual
insurance; odds are the panel will notice this.

Artists Rights and Responsibilities

Protect your work.

Please always remember that no matter what, your music, artwork, and
creations are your copyright and are protected by law no matter where
people might experience them.

Just because your artwork is in a public place does not mean that you
waive ownership of your copyright. It is possible to successfully protect
your copyright from commercial entities who infringe on your rights
without proper terms of licensing or consent.

If you're performing in a live space and someone ends up making a
video including your performance that they sell to someone else, your
likeness and your music are yours 1o license and yours alone. ALWAYS
be clear with your promoter or your audience how you would like
videos or images of your performances handled.

When in doubt, consult a lawyer. The South Carolina Volunteer Lawyers
for the Arts is a volunteer organization that provides free legal advice
to artists.
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Know Your Worth.

Whether you make the majority of your income from producing art, or
it's a passion you are pursuing part time, it's important to know how to
ask for fair compensation. When determining how much to charge for a
public art project, you should consider design time, supplies, size of the
work (or length of the performance), editing/correspondence, travel,
and insurance. Also consider a small cushion/contingency fee for
unplanned costs such as nheeding an extra bucket of paint, or a higher
ladder than previously planned. Other important considerations are
experience, cost of living in your area, and demand for your work. Mural
artists often charge a certain amount per square foot with a minimum
(ex. $25/ sq. ft. with an $800.00 minimum). However, you choose 1o
structure your rates and budget, be careful not to sell yourself short.
Artists can and should make a fair wage for their work. And remember,
there should be no work done before a contract is signed.

REST STOP

Consider adding QR codes or website

information to your public art. If
someone wants to use your work
commercially, you'll be easy to find!
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FOR INSTITUTIONS
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Creating a Plan

Build a committee.

Your institution should create a project committee of community
members and relevant stakeholders. This committee should be a
diverse representation of your community. The site owner, an
active neighborhood member, a government official, or a local
artist, are all good examples of potential committee members. This
committee can be as large or small as you'd like; the main goals of
the committee are to provide checks and balances when choosing
an artist,
determining the
focus of the
public art, and
helping to
resolve any
hiccups and
challenges
throughout the
project.

Guided Tour of Lancaster’'s Culrural District with STafte
and City officials.

Work with your city.

Laws around permits, materials, and zoning, vary from city to city.
Contact your local city hall and work closely with tThem to ensure that
you have completed all of the necessary paperwork BEFORE getting
started on the installation.
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Commissioning Your Project

Choosing The right call

There are a few different avenues you can take to commission a public
artist. Time, money, and circumstances can all affect which process is
best. The project committee can be used to weigh your options and
determine the best course of action. Here is an overview of the types of
calls. We have also included examples in the appendix.

RecquesT for Qualifications (RFQ):

Most public art commissions begin with a Request for Qualifications, or
RFQ for short. Similar To most hon-arts jobs postings, an RFQ gives an
overview of the project, and asks for a letter of interest, resume, and
examples of prior work. Keep in mind that an artist’s portfolio can have
large files. You may choose to limit the number of examples asked for,
and consider websites like DropBox, We Transfer, or Google Drive as
submission options. To remain accessible, some institutions also allow
for the physical drop off or mail in of portfolios.

Information to include:

Your request for qualifications (RFQ) should include the project
title, budget, and a brief description of the project goals and
themes, as well as any restrictions around eligibility (geographic
restrictions, teams vs. individual artists, etc.), and a timeline. The
call should also include professional qualifications such as
experience, work history, and references.

The project committee is responsible for creating a short list of
qualified candidates to move on to the next phase of the process,
the request for proposals. *

*Some institutions/organizations choose to forgo the proposal
process, opting to hold interviews and enter into a contract after
the qualification stage. If time and budget allow, we highly
recommend not skipping the request for proposals.
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Recquest for Proposals (RFP):

After the project committee creates a short list of candidates, the
chosen artists are then invited to create a proposal. The request for
proposals (RFP), should be specific and detailed. Candidates should
respond directly to the proposal, creating a mockup of their design.” It's
typically recommended to give short listed artists 6-8 weeks to produce
a proposal, depending on the size and scope of the project.

After interviews with each candidate, the selection committee choses
the best candidate, and moves on to the contfract phase of the project.

Information to include:
Your call for proposals should include more detailed information
about the project. Include information about and images of the

site location, history or additional information about the site, and
expectations around community involvement.

*All artists invited 1o create a proposal should receive an
honorarium for their work, even if they are not chosen for the
project. Budger at least S500- 750.00 per artist.

Direct Selection:

In certain instances, your institution may decide to directly select an
artist, foregoing the RFP/RFQ process altogether. Artists can be
selected based on word of mouth, or through use of a directory such as
the South Carolina Arts Directory. If you choose this option, we still
recommend asking for a resume and references, and paying the artist
for any proposal they render.

Advertising Your Calls:

In addition to utilizing social media channels, post on arts focused job
boards and blogs. Local municipalities and arts institutions often have
job boards, try searching for one in your city or surrounding counties.
Additionally, you can submit your calls to One Columbia or SCAC's Arts
Daily for a state wide reach, Burnaway for a regional approach or even
Americans for the Arts to reach a national audience.
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Funding Your Project.

Some cities vote for revenue gained from hotel/motel tax, sales tax, and
parking meters to go toward creative placemaking and arts/humanities
projects. Those are great programs 1o initiate in your community but
can take some fime.

One of tThe more accessible ways To get a public art project funded is
through large- or small-scale grants. In addition to national grant
opportunities and private foundations, SCAC has many grants that can
help fund your public art projects! Our Art of Community grant,
Festivals Programs grant, and Arts Programs Support grants are just a
few opportunities that can be used to support some or all of a public
art project.

Check our grants page for important deadlines and details.

REST STOP

Consider advocating for a
percent for art program in
your community. These programs
place a fee on large-scale
construction projects to be used
to fund public art.

The Richland County Library system has their
own percent for art program. This means that
for each library in their system, 1% of the
construction budget is goes foward public
art!
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FOR EVERYONE
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Contract Considerations.

Contracts protect both the artist and their work, and the commissioner
of the work. They help to answer lingering questions, and provide all
parfties involved with the same set of expectations. In the intferest of
everyone involved, do not enter into handshake deals or “gentlemen’s
agreements” when commissioning or creating public art.

There is A LOT to consider when creating contracts. Please see the
appendix Document “Public Art Contract Advice” for best practice
advice concerning maintenance, warranties, and The Visual Artists
Rights Act (VARA), and for example contract clauses.

Community Engagement + Final Thoughts

Creative placemaking serves as an economic engine for municipalities,
leading to increased tourism, businesses, and permanent residents.

Commissioning and creating public art is a great way to connect to the
community and create a sense of pride, unity, and belonging among
Citizens. Public art is oftfen one of the easiest ways to access arts
experiences with one of the lowest barriers for entry or enjoyment.

The best public art engages its community through multiple stepsin
the process. Consider ways in which you can involve the public. Making
the plans available to the public, having them vote on subject matter
and themes, hosting workshops throughout the process, or even
holding a public ribbon cutting To unveil a new sculpture or mural are all
ways to involve residents.

Whether you're an artist hoping to dive into the world of public art, or a
municipality with big dreams of a community filled with murals and
music, we hope you found this roadmap useful. Please reach out to the
South Carolina Arts Commission with any questions regarding your
public art journey. Visit www.SouthCarolinaArts.com to connect with us.
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APPENDIX*

*This roadmap is designed to be a lasting resource. The appendix and
roadmap include links and references that were active at creation, but
we recognize they may change over
fime. Please exercise discretion when
utilizing these resources.
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Finding and Listing Opportunities

Here is a non-exhaustive list of popular sites to post calls or look for
work. But don't forget the little guy! Your local community may have
their own resources well.

1 Codaworx — https://codaworx.com

1 Americans for the Arts —
https://www.AmericansForTheArts.org

Arts Daily — https://www.SCArtshub.com

Call for Entry — https://www.CallForEntry.org
National Endowment for the Arts —
https://www.arts.gov/

South Arts — https://www.SouthArts.org

One Columbia — https://www.OneColumbiaSC.com/
Burnaway — https://burnaway.org

= =4 -4 4 A8 4 -2
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Glossary

Some of these terms were mentioned in the roadmap, others are
general ferms you may come across on your public art journey.

BID — A proposal, quote, or offer made by a company or individual to do
business with the contracting entity.

EOI: EXPRESSION OF INTEREST — This is a tferm that describes the
entire submitted materials for an artist looking to apply/gain a new
project. Commissioners of art projects often use this term in public art
calls for artists/performers, especially when they are open calls.

EPHEMERAL — Refers to artworks of non-permanence that are
temporary in nature and usually only occur once and for a limited time.
The time they are installed is usually shorter than Temporary artworks
and may have a fleeting, sometimes immaterial presence; or they can be
somewhat more permanent but include a change in state,
disappearance, or dissipation as an integral part of the artwork — natural
breakdown and a changing nature (as in Land Art). It can be installation
based and also sometimes referred to as time-based art. This can often
refer to sculpture, painting, performance art, sound art, land art, and
many other types of work.

LOL: LETTER OF INTENT — see: MOU

MOU: MEMORANDUM OF UNDERSTANDING — These are much less
common, but still a practice that is used to find artists for public spaces.
They are a hon-binding document that outlines how multiple parties will
work together to achieve a common goal. MOUSs are sometimes referred
to as a LOI (letter of intent). MOU/LOI do not contain financial
commitments and are not legally binding. Instead, they are used to
express mutual understanding, intentions, and commitment, and outline
roles/responsibilities.

PERCENT FOR ART — A title for programs, codes, ordinances, and laws
that designate a portion of (a percentage fee) the budget from large
scale construction projects to go toward the creation and installation of
public art. Percent for art programs can be at the state or city levels.

Public Art Roadmap_Appendix_ Glossary 1



*Note: South Carolina does not currently have a percent for art program.

PROCUREMENT — The way governments get goods and services from
commercial bidders. IT is also called public procurement. Often, the
process is heavily regulated. Statutes, rules, and regulations exist to
promote the proper use of taxpayer dollars.

RFP: REQUEST FOR PROPOSALS — A process where the
commissioner or programming group outlines the project and includes a
brief about what they're looking for. They are requesting a well-
thought-out proposal in response. These are usually the most in-depth
parts of the process, and they ask the artist to respond to the elements
of the brief for the proposed project. These will often include a
monetary figure that the artist will need to address with a carefully
structured budget.

RFQ: REQUEST FOR QUALIFICATIONS — This is very similar to an EOI
where the group is asking for a portfolio and artist CV. Here they are
also asking for examples that are relevant to the type of project or event
that they are putting on. It is really important to make sure you carefully
select examples that are of a similar nature to their project.

SITE-SPECIFIC — An artwork, program, or event that is created or
adapted to reflect the local context of the area where it is being
presented or installed. In the case of visual public artwork, it may be
made for or built directly into the location.

SUPPLIER — A person or company that provides goods or services to
another person or company.

TENDER — An invitation to bid for a project or to accept a formal offer.
Tendering is a process commonly used by governments and financial
institutions, as well as the public sector more broadly
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License Agreement - Non-Exclusive Copyright

This Non-Exclusive Copyright License relates to artwork in [Site] created/installed in [Year].

This agreement is made between:

(being the copyright owner of the artwork detailed below and referred to in this agreement as “the
Licensor”.)

of:

(Full Address):
Phone (H):
Phone (M):

Email:

and

(Referred to in this agreement as “the Licensee”,)
of

(Full Address)

Phone (H):

Phone (M):

Email:
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ARTWORK DETAILS

Location of Work:

Year in which the Work was created:

An image of the artwork is attached to this Agreement as Annexure 1 (Work)

THE PARTIES AGREE AS FOLLOWS:

[Licensee Name]:

1. The License grants [Licensee name] a non-exclusive, non-assignable right to reproduce
and publish a likeness of the above Work during the Term for curatorial, educational, and
other non-commercial uses.

2. The License grants the [Licensee name| a non-exclusive, non-assignable right to
reproduce and publish a likeness of the above Work during the Term for
[commercial/non-commercial] uses associated with [reasons: advertising, marketing,
brand identity for the licensee, etc.] in [Town or City where this license will have
jurisdiction] subject to all terms and conditions contained in this Agreement to:

use one or more reproductions of the Artworks to promote, market and advertise such
Licensed Items [in the USA, in North America, worldwide].

The Licensee agrees that in all uses the artist will be attributed.

The Licensee agrees to reproduce and publish the Work to the highest possible quality and in
such a manner as to enhance the artist’s reputation and will not alter the Work in any way.

The Licensee agrees to obtain written approval of the Licensor on any reproductions using the
image of the Commissioned artwork

The Licensee shall not sell, publish, or otherwise distribute, or cause to be sold,
published, or otherwise distributed, reproductions of Artwork other than Licensed
reproductions approved by the Licensor in writing, and only these approved Licensed
Items may be sold, published, or otherwise distributed.
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Licensee may, from time to time, furnish the Licensor with samples, proofs, and similar
unfinished Licensed Items for preliminary approval by the Licensor. In the event
such preliminary approval is sought and obtained, such approval shall be binding on
the Licensor to the extent that the finished Licensed reproduction does not deviate
from that which was previously approved regarding design and is of equal or better
quality.

For the approvals requested of the Licensor in subparagraphs 5.2 and 5.3 above, the
Licensor Agrees to give prompt and timely approval. Licensor agrees to approve all
“uses” within (10) days to give such approval. The Licensor's approval shall not be
unreasonably delayed. The Licensor may, however, in its sole discretion, withhold its
approval of any Licensed Item if it believes that its nature or design is such that it
would not be in the Licensor's interests, or consistent with the Licensor's image or
policies, to use the reproductions of Artworks in connection with such Item.

Discontinuance of Printing/Manufacture: Immediately upon notice from the Licensor,
the Licensee shall discontinue the printing and/or manufacture of Licensed Items at
any print shop or factory making such Licensed Items which, in the reasonable
opinion of the Licensor, are of inferior quality or design. The Licensee further agrees
that it will not, without the consent of the Licensor, print License reproductions
which are damaged or inferior quality

Payment: The Licensee shall pay all costs and expenses arising out of or in connection
with its sale, printing, manufacture, importation, distribution, marketing, and
promotion of the Licensed Items, including, but not limited to, import or export
taxes, duties or customs or other costs.

In consideration for the License, the Licensee agrees to send the Licensor a free copy of any
publication in which the Work is reproduced.

The Licensee undertakes that any person or organisation outside [Licensee name]| who requests
access to the Work for any commercial purpose will be required to provide written
evidence that the Licensor has granted permission for such use.

Licensee agrees to pay Licensor according to the attached schedule of fees [a one-time/recurring
royalty of $X] upon execution of this Agreement for use of [up to number (X) years]
(Term). Renewals or extensions of this Agreement are subject to additional fees, to be
agreed upon by the Parties prior to renewal or extension.

The Artist agrees to give [Licensee name] first right of refusal regarding additional non-exclusive
rights to the image(s). The Artist agrees not to grant non-exclusive rights to competitors,

other businesses, or organizations in direct competition with the licensee.

Fees: All fees and expenses payable under this agreement are required no later than [number (X)]
business days from the delivery of the tax invoice and payable irrespective of whether the
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Licensee makes actual use of the images of the work. If full payment has not been received
within thirty (30) days all rights are revoked at Artist’s discretion.

In the event rights are revoked, all images in the possession of licensee will be removed from all
forms of media and permanently destroyed within ten (10) days. The Licensee shall
provide the Artist with written statement that all images have been removed and
destroyed.

LICENSOR:
Warranty

The Licensor warrants that:

a) the Work described above is original and does not infringe any existing copyright
b) the Licensor is the copyright owner
) the Work will not be licensed to other [type of business/organization] in the

[Town/City/Region] area for the duration of this license agreement

Indemnity
Licensee shall fully indemnify, defend, and hold harmless Licensor from and against any
and all claims, losses, damages, expenses, and liability — other than those for

infringement, including without limitation, suits arising from offering, promoting,
advertising, sale, or use by Licensee, or any of its authorized sublicenses, of the Work,
whether or not such use conforms to standards set by Licensor, provided that such claim,
loss, damage, expense, or liability does not arise from the negligence of Licensor.

GENERAL:

1. The License applies within the United States of America and in other countries, as is
relevant to the Licensee.

2. If the Licensor or the Licensee becomes aware that copyright has or may be infringed,
that party is obliged to notify the other.

3. Any modification or termination of the License must be in writing and signed by the
Licensor and the Licensee.

4. This agreement constitutes the entire agreement between the parties and replaces any
previous agreement between the parties relating to copyright in the Work.
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LICENSOR:

Signed: at

(Place at which agreement is signed)
Dated: This — Dayof —__ 20
Witnessed By:
Address:

Signed:

ON BEHALF OF [Licensee name]:
Name:
Position Title:

Signed: at

(Place at which agreement is signed)

Dated: ThiS ——— Dayof ——— 20.
Witnessed By:

Address:

Signed:
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INFORMATION RELATING TO THIS NON-EXCLUSIVE COPYRIGHT LICENCE

1. Works of Art are currently protected under the Section 17 U.S.C. 101 of the Copyright Act
for 70 years from the end of the year in which the author (the artist or creator of the

Work/s) dies.

2. The Licensor is not seeking to obtain copyright in the artwork/s referred to as “the
Work/s”.

3. This Non-Exclusive Copyright License (referred to as “the License”) gives permission to

the Licensee to reproduce for commercial and non-commercial purposes the Work/s
owned by the Licensee which are described within the License subject to the Terms.

4. Non-commercial uses could include normal art collection reproduction and
documentation including keeping a record of the Work/s for security purposes,
advertisements in scholarly publications. Most of these are free or published on a
minimum cost recovery basis.

5. “The Licensor” is the person who owns the copyright in the Work/s. This is usually the
artist or creator of the Work/s, the Trustee or beneficiary of the artist’s estate, or the
person or organization to whom copyright has been assigned.

6. To facilitate on-going contact, the Licensor requests that any change to the contact
address provided in the License be notified to the Artist to enable records are kept up to
date.

This License is a legal document.

Public Art Roadmap_ Appendix_ Sample License Agreement 6



ANNEXURE 1: THE WORK

An Image of the Work this Agreement relates to is attached.

ANNEXURE 2: SCHEDULE

The Schedule for payments of the licensing fee.
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ANNEXURE 1: THE WORK

[ADDRESS]
[Attach Images of the Work]
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ANNEXURE 2: SCHEDULE

The Site: ADDRESS OR BUILDING NAME, City/Town, State, Country

Licensing Fee for [number (X)] years ending [Month Year]: $X

Payment Timeline:

Timeline:
Due date for Completion:

Payment

$X, payable within thirty (30) calendar days of receiving an invoice from the Artist.

TOTAL:

$X

The Artist’s Agents/Subcontractors:
Name:
Scope of authority:
The Commissioner’s Agents/Subcontractors:
Name:
Scope of authority:

[insert further names if necessary]
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SOUTHGAROLINA
ARTS “ GOMMISSION

(PROJECT NAME)

Re¢cjuesT for
Quialifications

Public Art Roadmap _Appendix_ Sample RFQ1



Issued Date:
Submission Deadline:

Questions to: (point of contact email)

This is a draft RFQ made by the SCAC for a project. The detailed
information provided in this document are specific to the needs of the
SCAC. Use this as a guide but adapt it to the specific needs and wants
of your institution.

ABOUT

Use this section to include any relevant information about your
organization.

PROJECT OVERVIEW/VISION

The who, what, where, and why— Give a brief overview of the project.

EXAMPLE: The South Carolina Art Commission (SCACQC) is seeking
qualified muralists or mural feams for the design and implementation of
a new, largescale, artwork that will be installed on a brick wall at 1026
Sumter Street. This mural project will aid in SCAC's mission to support
the cultivation of creativity in South Carolina and provide an
exceptional opportunity for a local artist(s) to work with South
Carolina’s only state agency dedicated to the promotion of equitable
arts access across the state.

ELIGIBILITY/RESTRICTIONS

Who is allowed to apply. Consider the limitations and restrictions (if any)
regarding your project and include them here. ((age limitations,
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region/state limitations and preferences (i.e. Preference will be given to
women artists)).

1. Be alegal resident of the U.S. and S.C., with a permanent residence
in The state for at least one year.
2. Be18 years of age or older.

REQUEST AND PROCESS

Provide more deftails about the timeline and process.

[NAME OF INSTITUION] is seeking an artist or artist team who is
accomplished in creating [DESCRIPTION OF PROPOSED WORK].
The artist’'s experience and approach to this project must clearly align
with the needs and vision of [NAME OF INSTITUTION].

Artist submissions are due [INSERT DATE] by [TIME]. A shortlist of
finalists will be invited to submit proposals, which will be followed by a
scheduled presentation with the selection committee. The final
selection is anfticipated to be announced [INSERT DATE]. Completion
of the project is slated for [INSERT DATE].

Email submissions to [EMAIL AND CONTACT NAME] with the subject
line [LAST NAME, FIRST NAME, INSERT PROJECT NAME]. If you are
using another method for submissions, such as DropBox or WeTransfer,
state that here.

If accepting hard copies:
Hard copies can be mailed to:

[ADDRESS]

Hard copies must be received before the submission deadline.
[INSTITUTION] may be unable to produce copies. To ensure each
selection committee member receives a copy of your submission,
please [INUMBER OF COPIES].
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For questions or troubleshooting, please email [EMAIL ADDRESS] or
[PHONE NUMBERY]. Information obtained from any other source is not
official and should not be relied upon.
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SITE/LOCATION

Provide images and information about the site of the proposed work.

REVIEW AND SELECTION

Be fransparent about the review process.

Qualifications Review Committee

Decisions will be made via a panel of 5-7 arts administrators and
community members. The panel consists of Agency/Organization
Executive tfeam members, visual arts stakeholders, non-arts
stakeholders, and public arts professionals.

Process

The selection committee will review responses against the mandatory
criteria and make recommendations to the Agency/organization. Three
shortlisted candidates will then be provided with a copy of the RFP and
given a deadline for proposal responses.

Following proposal submissions, the selection committee will invite
finalists for a 15-minute interview via Zoom. The committee will make
their final recommendation; the Agency/Organization executive team
will review the committee’s selection and make the final selection.

Evaluation criteria is as follows:

A minimum of 3 years’ experience as a public artist.
Experience with materials specific to the project
Experience with buildings and structures.

Ability to adhere to the project requirements, timeline, and
budget.

The use of content appropriate for all ages.

oNwp
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F. EXperience working with contractors, installers, and
fabricators.
G. Evidence of working on large scale masonry projects

RFQ Submission Requirements

A. A statement of inferest

B. CV detailing experience

C. Three professional references (name and best contact
phone/email)

D. Up to 10 images of previous work completed within the last 5-
7years.

Note: Art tfeams must submit qualifications as one submission,
identifying a lead artist. In the cover letter, the lead artist must indicate
they plan to work as a team/partnership and identify all other artists.
Art feams may submit up to 10 images of previous work from each team
member.

BUDGET

Provide overall budget which includes artists fees; Include a separate
budget for repairs and maintenance.

EXAMPLE: Up to [INSERT NUMBERY] finalists will be selected to
develop proposals (design concepts) for this project. Finalists invited 1o
produce a proposal (RFP) will be paid a [INSERT AMOUNT] honorarium.
The selected artist/artist team will be paid [ARTIST FEE] for the
commissioned work. The total budget for the selected commission is
[INSERT BUDGET]. Payment will be made to the artist in {INSERT
NUMBER} installments. Artist(s) will receive half upon signing the
contact, and the remaining balance upon completion of the mural. The
selected artist(s) will be responsible for their own travel, materials,
housing, and personal liability insurance when installing the artwork.
The selected artist(s) will also be responsible for applying an
appropriate primer, UV sealant, and anti-graffiti coating to the surface
if applicable. The agency/org will perform any necessary washing or
repairs prior to art installation.
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CONFLICT OF INTEREST

Applicants must disclose conflicts of interest, in writing, To the
selection committee who will consider the nature of the applicant’s
responsibilities and the degree of potential or apparent conflictin
deciding the course of action that the respondent nheeds to take to
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