





This was the first year Citadel Scholar offers were made to out-of-state
students. As with in-state selectees, the president's letter offering the
all-expense scholarship was delivered to the prospective Scholar by an
alumnus. Alumni readily participated and assisted the recipients in their
arrangements to matriculate.

Significant problems arose with the continuation of the mass mailing of a
personalized letter from the president to large numbers of high-quality
prospects. The prescribed bid process resulted in a change of companies and
numerous problems were encountered because of the ineptness of the company
that was awarded the contract. The result was a month's delay and a 23
percent reduction in returns as compared to the previous year. The college
responds to return cards within 48  hours, utilizing hand-addressed
information packages mailed first class.

An additional mailing went to 2,739 black students from Dr. Larry J.
Ferguson, DDS, '73, the black graduate who volunteers to travel to schools in
South Carolina delivering an inspirational message to challenge and motivate
minority students. His message has been very well received, and several
schools have asked him to return. He has volunteered to continue working
with our recruiting program next year.

Lynnwood Watts, '81, black graduate, has proved to be a valuable asset to
recruiting. As a recruiter in the fall, he traveled throughout the southeast
putting special emphasis on minority prospects.

The viewbooks and mass mailers, principal items of recruiting literature,
were updated and reprinted by a private company. The ROTC brochure was also
revised and reprinted by The Citadel Print Shop.

Ongoing projects include We Tip Our CAPP credits for Alummi News; con-
ducting the annual freshman survey, campus interviews, and tours; and sending
letters to prospects who have their SAT/ACT scores sent to The Citadel.

Four 1984 graduates have been hired as temporary recruiters, ‘Mark C.
Armstrong, Ronald M. Dubiel, Boykin B. Jordan, and Joseph M. Marks. Jordan
is black.

D. Public Relations

The public relations program for the year 1983-84 continued to emphasize
positive accomplishments by Citadel cadets, faculty and staff. There were no
newspaper, radio or television stories published that impacted on the college
in a negative vein.

In August of 1983 United Press International writer John Witt released a
story that appeared in several newspapers across the nation that included The
Citadel and dealt with the resurgency of military colleges in popularity.

Dan Rather, CBS Evening News Manager, spoke to the Corps of Cadets as a
Greater Issues speaker in September 1983. He discussed his visit to
Charleston and The Citadel om his national radio broadcast the following
day.
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An estimated 28 million television sets received the Ted Turner Broad-
casting Telecast on 6 October 1983 of The Citadel-Virginia Military Institute
football game held in Lexington, VA. The value of this exposure was enhanced
by a Citadel victory.

The December 1983 issue of National Georgraphic Magazine contained a
story entitled "Savannah to Charleston--A Good Life in the Low Country" which
featured photographs of the Charleston area, to include one taken in Law
Barracks of cadets forming for a parade. The article describes the positive
impressions made by cadets while on leave in the City of Charleston.

National attention was given Citadel Class of 1942 graduate Senator Fritz
Hollings in his bid for the 1984 Democratic presidential nomination.
Pictures and stories of Senator Hollings as a cadet were provided news
agencies on request and appeared in various newspapers across the nation.

Citadel cadets were used as extras in a Diet Coca-Cola television adver-
tisement filmed in Charleston on 31 March 1984, Graduation week activities
prevented the completion of a second commercial.

Significant local, national and worldwide attention focused on The Citadel
with the death of President Emeritus, General Mark W, Clark. His burial on 19
April 1984 received extensive media coverage throughout the United States,
England and Italy.

The July-August 1984 issue of Legal-Economics, a bimonthly publication of
the American Bar Association, featured a photograph of Citadel cadets on the
cover as a meauns of drawing atteation to the lead article.

In the aftermath of the January 1982 Air Florida crash in Washington,
newspaper coverage in that area has been given to the proposal that the 1l4th
Street Bridge be renamed in honor of Arland D. Williams, Citadel Class of
1957. Williams is recognized as the passenger seen helping others from the
Potomac River rather than using life-saving equipment to save himself.

A new motion picture, Discovery, fits this positive mode and has been
more widely acclaimed than any earlier movie preoduced by The Citadel. While
the film has general public relations impact, it has proved extremely
valuable in student recruiting and job placement. Corporate executives--who
were shown the movie to acquaint them with this college--have praised it very
highly. This motion picture was funded by The Citadel Development
Foundation.

New heights of favorable national publicity accrued to the college when
Bob Hope delivered the commencement address 12 May 1984.

E. Publications

Alumni News, the major Citadel-published periodical, was well received by
its readers. This quarterly covered all major campus events and general
campus happenings of interest to alumni. News of the Board of Visitors,
activities of alumni, and features on alummi prominent in their fields in
this country, Singapore, and Hong Kong were included. Volunteer alumni work
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in recruiting highly qualified young men for the Corps was acknowledged and
encouraged.

Through the Sally Port, a newsletter for alumni, was instituted in
August. Mailed between issues of Alumni News, its brief, concise entries
are designed to keep alumni informed about newsworthy campus and alumni
happenings. It also carries a special message to alumni from the president.

Publication of The Citadel Calendar Comments, a faculty-oriented publica-
tion, was resumed in September and published each month except January (due
to the closing of the offices and Print shop in December when the publication
would have been assembled and printed). The faculty has welcomed its return
and it is valued by retired faculty and staff as a means of keeping abreast
of upcoming campus events and faculty activities. It is also used by
off-campus recipients in their student recruiting efforts.

The Citadel's extensive and growing color slide collection has been
systematized. Slides are now readily available for use in publications and
slide presentations.

A colorful, informative walking tour map brochure is in its second
printing. Various other brochures and pamphlets were designed for purposes
such as the Alumni College. The commencement program continues to be
assembled and edited in the publications office.

F. Alumni

Alumni  activities continued with the intensity of recent years.
Involvement by alumni remains at record levels in the Association of Citadel
Men, The Citadel Development Foundation, and The Brigadier Club, Inc.

The growth of service-oriented committees within the Association reflects
the increasing involvement of alumni in many aspects of the college. Alumni
Career Insights and the Governmental Affairs are two of the recently formed
committees, The former presents seminars and works with senior cadets in
career awareness and placement. The latter alerts alumni throughout the State
of legislative matters affecting the college.

Alumni clubs remain an integral part of the Alumni program. Clubs that
began or were revitalized during the year include Dallas, Houston, San
Antonio, Southern California and Hampton Roads, Va.

Major Association activities included:

1. Publishing Alumni News and Through the Sally Port

2. Homecoming events and associated administration

3. Pre- and Post-game receptions at Alumni House for all
home football games

4. Away receptions for selected football and basketball games
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5. Servicing Alumni Clubs
6. CAPP Program involvement
7. Alumi Travel (Great Britain Trip)

8. Marketing Programs

The alumni office moved to new offices in Alumni House. The visibility
and exposure this affords is a positive move for the Association and the
college.

G. Placement

Improvement in the economy had dramatic impact for the better on place-
ment services in 1983-84. This was the best year recorded by the placement
office since the late 60's.

Improvement resulted from a number of influences. Certainly the improved
economy was of major significance. Two other important factors were mandatory
attendance at all seminars by seniors who registered with the office and the
Alumni Career Insights Committee. Required attendance at all seminars educated
seniors about job hunting, resume preparation, and interviewing skills. These
seminars were led by alumni with vast experience in the human resource field.

One hundred non-contract cadets registered with the placement office.
Forty-six companies visited the campus, generating 435 interviews. One
hundred and twenty second interviews occurred generating 85 job offers.

A career fair kicked off the placement year in September, Fourteen

companies participated. The fair was held on the patio of Mark Clark Hall
and generated considerable interest among the cadets.
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