


are the timekeepers of 
progress. They record 
the world's advancement. 
They stimulate the 

ENERGY, 
enterprise and intellect 
of the people, and quicken 
human genius. They go into 
the home. They 
B R O A D E N  
and brighten the daily life 
of the people. They open 
mighty storehouses of 
information to the Student. 
Every exposition, GREAT or 
small, has helped to some 
onward step. 

—William McKinley, The 
Last Speech, 1901 
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Back before such things were frowned 
upon by mainstream society, every year 
in Chesterfield County, Virginia, second 
graders were loaded onto school buses 
and taken to the Philip Morris cigarette 
factory for a tour. In 1983 I was one of 
those children. I can still remember the 
overwhelming smell of pallets of cured 
tobacco. I remember riding around the 
plant in special electric carts and the 
neat pen we got at the end of the tour. 
I remember hoppers full of disembodied 
cigarettes, so very foreign and unfamiliar 
and so very different from the pack of 
Marlboro Reds my dad carried in his 
shirt pocket. Although not exactly 
Charlie Bucket's Golden Ticket, my tour 
of Philip Morris marked the beginning 
of an insatiable curiosity to see how 
things were made. 

As a seven year old I did not recognize 
the blatant advertising techniques used 
to market cancer-causing cigarettes to 
children. Nor did I fathom the addictive 
properties of caffeine at the Coca-
Cola bottler or the artery-clogging 
yumminess at the Herr's potato chip 
plant. What amazed me was the visual 
wonder of mass production.To see 
thousands upon thousands of the same 
product—from an orange crayon to a 

Hershey's kiss—transformed from raw 
materials to a neatly wrapped package 
ready for distribution. 

Over the last century millions of 
Americans have flocked to power 
stations, construction sites, and all types 
of factories to see how things were 
made. Factories across multiple 
industries and geographic regions 
embraced tourism as a means of 
advertising and creating good public 
relations. Visitors enjoyed these factory 
tours as a behind-the-scenes peek into 
mechanized production. Despite their 

Postcard of Model Tobacco Factory, 
Richmond, Virginia 



And oh, how he wished he could 
go inside the factory and see what 
it was like. 

—Charlie and the Chocolate Factory, 
Roald Dahl, 1964 

broad appeal, the subject of factory 
tours has remained virtually unexplored 
by historians. What did tourists see and 
how did they react? Why did companies 
offer tours of their facilities? What can 
we gain by studying the history of 
factory tours? 

Factory tours are fascinating peeks into 
the worlds of engineering, business, 
advertising, and public relations. Almost 
every industry has used factory tours 
to shape a consumer message: Food 
factories want housewives to believe 
that canned food is as safe and 
nutritious as homemade. Mail order 
houses invite their customers to see 
the efficient and cost-effective system 
behind the catalog. Automobile makers 
open their doors so that you can come 
see quality being made. 

Examining factory tours across multiple 
industries also gives insight into broader 
industrial and demographic changes in 

the United States. Sweeping trends, 
such as shifts from an agricultural to an 
industrial economy, rural to urban 
population centers, homemade to 
purchased goods, anonymous 
commodities to brand marketing, and 
local to nationwide product availability, 
are all reflected in the reasons 
companies offered factory tours. 

oo#oo 

The Ultimate Vacation is a window into 
the history of factory tours in America. 
The exhibit is divided into seven 
thematic sections, each focusing on a 
different time, place, and industry. 

The exhibit opens with an introduction 
to World's Fairs, sites where many 
tourists first witnessed manufacturing 
processes. This section explores how 
public demonstration is tied to tourism 
and industrial growth. 



Next you can tour the mail order giant 
of Sears, Roebuck, & Co., circa 1906. 
Although visitors were welcome to visit 
the offices and warehouses in Chicago, 
they also had the opportunity to take a 
virtual tour from the comfort of their 
own living room. Sears created a set of 
50 stereoview cards that illustrated a 
tour of the facilities. 

Today Heinz may be synonymous with 
ketchup, but in 1912 it was all pickles 
and beans. Heinz opened their industrial 
kitchens to public view, but only with a 
guided escort who was required to 
follow a strictly scripted tour. 

The repeal of Prohibition in 1933 was 
celebrated by Milwaukee's breweries, 
which used tours as a way to revive the 
industry. This section also looks at tours 
as a technique to grow market share 
during a time of great economic strife. 

Due to the high demand of tours of 
Hershey amidst concerns of safety and 
hygiene, the company finally had to 
develop an alternative to walking 
through the factory. Hershey World is 
an entirely simulated factory 
experience,further blurring the lines 
between entertainment and education. 

In 1986, Kellogg's opened a new 
factory and simultaneously ended their 
factory tours after 80 years, citing fear 
of corporate espionage and increasing 
OSHA regulations. Ending the factory 
tours, which were not only popular as 
a tourist attraction but also a source 
of community pride, demonstrated 
shifting corporate values by 
emphasizing technological advantage 
over public relations. 

Each year since 1968, Park Seed hosted 
an annual field day where customers 
could tour their experimental gardens 
and buy seeds for the new planting 
season. Highlights of the tour included 
seeds packaged for space travel, 
showing a research partnership 
with NASA to explore the effects of 
limited gravity environments on seed 
germination. 

The section on BMW takes an 
international story and makes it local by 
highlighting how South Carolina worked 
to get the BMW Group to build their 
first North American factory in Greer, 
SC, in 1992. 

Throughout the exhibit overarching 
themes include the relationship 





between the authentic experience and 
a virtual or simulated tour, the factory 
tours in cultivating good public relations 
and attracting loyal consumers, and the 
reciprocal relationship among industry, 
community, and politics. 

The Ultimate Vacation began with my 
proposal to McKissick Museum to 
create a series of courses in which 
students could apply the theoretical 

skills they were learning in graduate 
seminars to the creation of an actual 
exhibit. Although the initial topic was of 
my choosing, the students quickly went 
beyond my research to make it their 
own. The Ultimate Vacation is truly a 
student-curated exhibit with only the 
light hand of guidance from faculty 
supervisors. 

In the fall of 2010 Dr. Lana Burgess's 
MUSM 701: Exhibition Development 

Firestone's 
How Gum-
Dipped Tires 
Are Made 
Booklet for 
the World's 



and Interpretation course created 
exhibition briefs that outlined thematic 
concepts, target audiences, and 
potential source material. During the 
spring of 2011, students in my HIST 
700R: Eat, Shop, Work, Play course 
researched the case studies for the 
exhibit. They selected objects and 
images, oral recordings and videos. 
They also wrote the full draft script for 
the exhibit. After making object and 
image selections, they passed the 
information to students in Jill Koverman's 
MUSM 704: Collecting, Collections 
Management, and Curatorial Practice 
course. Students in this course, which 
was also taught during the spring of 
2011, began the process of contacting 
lenders, negotiating loans, and 
acquiring proper image permissions. 

During the summer of 2011, all of the 
student work was turned over to 
McKissick Museum. Over the next 
year, Faculty Curator Lana Burgess 
supervised the transformation of the 
materials into a physical exhibit with 
the aid of McKissick staff. During the 
summer of 2012, Graphic Arts 
undergraduate Kristy Wong came on 
board to design the wall panels for the 
exhibit, as well as this gallery guide. 

The Ultimate Vacation exhibition 
development process was an 
experiment, and based on the final 
exhibit, I believe it was quite successful. 
It was also a learning opportunity for 
both students and faculty. Real world 
problems intervened, challenging 
everyone involved. 

More than a few difficulties stemmed 
from the structural impediments of 
coursework divided over academic 
semesters. This created some unnatural 
deadlines that would not exist in an 
ideal development timeline. The project 
was divided over three courses, none 
of which were mandatory or had 
pre-requisites, and two of the courses 
ran simultaneously. 

As a result there was little continuity 
among students from one course 
to the next (please refer to the 
acknowledgments page (60) to see 
enrollment overlap among the courses). 
Although this simulates the 
heterogeneous nature of exhibit teams 
and mimics how people roll on and off 
multi-year projects, there was some 
feeling that each group had to start over 
with each new course. 
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Of course an exhibit opening does 
not mean the end of the project. 
During the Fall 2012 semester students 
will conduct summative evaluations to 
see if the exhibit reached the suggested 
target audiences and whether visitors 
understood the concepts we 
proposed in our learning outcomes 
(always a challenge in informal learning 
environments). 

Above all, I wish to congratulate all of 
the students who worked on this 
project for a job well done. Considerable 
thanks to McKissick Museum staff— 
the exhibit could not have been staged 
without their support. I would also like 
to thank our funders.The Jerome and 
Dorothy Lemelson Center for the Study 
of Invention and Innovation at the 
National Museum of American History, 
Smithsonian Institution funded a 
research trip to select objects for the 
exhibit. The University of South Carolina 
Office of the Provost funded the 
purchase of certain objects, the 

McKissick also had staff turnover 
during the exhibition process. A new 
director came on board, as did a new 
collections manager, and the curator of 
exhibitions left the museum. I myself 
had to cut back on my role as project 
manager as other commitments 
arose. Although these changes are not 
unusual in the workplace, students do 
not naturally anticipate them as part of 
a class project. 

Another unexpected event for the 
students involved was that McKissick 
had to close its galleries for one 
semester in order to complete a total 
HVAC renovation. As a result, the 
exhibit opened two and a half years 
after its initial conception, and almost all 
of the students who worked on it have 
graduated. Although I am proud that 
my students have found jobs across 
the country, it saddens me that few 
of them will be able to make it back to 
Columbia for the opening. 
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Postcard of the 
Dairy Building, 
1933 World's Fair 

procurement of image rights, and the 
printing of this gallery guide through its 
Arts and Humanities grant program. 

I hope that all of the students involved 
in this project can look back on it as a 
useful learning experience. I hope that 
all of the visitors to the museum walk 
away with an appreciation of the history 
of industrial tourism. 

Allison C. Marsh 
August 2012 

Allison Marsh is an assistant professor of history at the University of South Carolina and can be 
reached at marsha@mailbox.sc.edu. She directs the museums and material culture track of the 
public history program. For more information on the graduate program in public history, visit http:// 
artsandsciences.sc.edu/hist/pubhist/. 

McKissick Museum, located on the USC's historic Horseshoe, features two permanent exhibitions, 
a number of rotating temporary exhibits, and educational and cultural programming. The Ultimate 
Vacation runs from September 8 through December 18,2012 in the Museum's south gallery. For 
more information about The Ultimate Vacation or McKissick Museum, call 803-777-7251 or visit 
http://artsandsciences.sc.edu/mckissickmuseum/. 
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WORLD'S COLUMBIAN EXPOSITION 
CHICAGO 1893 

Chicago celebrated the 400th 
anniversary of Columbus's 
landing in the New World with 
a World's Fair. On May 1,1893, 
President Grover Cleveland 
opened the Exposition by turning 
a gold telegraph key. The key 
completed the electrical circuit, 
which activated the Allis steam 
engine and Worthington pump 
in Machinery Hall allowing water 
to erupt from the fountains 
throughout the fairgrounds. With 
the intended purpose to 
promote progress in industry, 
science, and culture, over 20 
million people discovered a new 
lifestyle at the Fair. 

One of the most popular and 
innovative attractions was a 
contraption invented by George 
Ferris. The enormous 264-foot-
high spinning wheel offered 

The 
Ferris 
Wheel's 
Debut 

visitors breathtaking views of 
the city and Fair, especially 
at night. 

With an investment equivalent 
to over $240 million in today's 
dollars, the planners hoped the 
Fair would revitalize and rebuild 
Chicago from the destruction 
of the Great Fire in 1871. After 
the Fair closed, Chicago 
welcomed two new permanent 
cultural institutions to the city: 
the Field Museum and the Art 
Institute of Chicago. 

The 1893 World's Columbian 
Exposition set the standard 
for World's Fairs in America. 
Each subsequent Fair 
attempted to be bigger and 
better, always competing with 
what Chicago accomplished in 
the summer of 1893. 
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» LOUISIANA PURCHASE INTERNATIONAL EXPOSITION 
ST. LOUIS 1904 

Poster of 
World's Fair 
at St. Louis 

U  U  H V K I L A U  O U  N U V t l * \ B K t  

In 1904, St. Louis sought to restore their tarnished and broken city 
through the investment in a world's fair. The Louisiana Purchase International 
Exposition attracted over twenty million people and earned a considerable 
profit, bringing a new spirit to St. Louis. 
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So thoroughly does [the Fair] represent the 
world's civilization that if all man's other 
works were by some unspeakable catastrophe 
blotted out, the records here established by the 
assembled nations would afford all 
necessary standards for the rebuilding of 
our entire civilization. 

—David Francis, President of the Louisiana 
Purchase Exposition Company 

Over nine hundred industries housed in the Palaces of Manufactures and Varied 
Industries tempted fairgoers with the prospect of living a life no longer reserved 
for the elite. The Palace of Electricity, the most shocking attraction of them all, 
aimed to reveal the mysteries behind electricity with an operational incandescent 
lamp factory, equipped telegraph office, and live telephone exchanges. 

Engines Roar within the Palace of Machinery. Operators Making Corsets as Part of 
Singer Sewing Machine Exhibit in Palace 
of Manufactures. 



» A CENTURY OF PROGRESS 
CHICAGO 1933 

Performers Demonstrating the Hire Wire Act at the Fair. 

Despite the crash of 
the stock market, 
Chicago had already 
planned to celebrate 
its centennial in 1933 
with another World's 
Fair. Over its two 
seasons, A Century 
of Progress attracted 
thirty-eight million 
visitors and earned a 
profit of $160,000, a 
substantial amount 
during the depression. 

The Fair's thematic architecture included buildings with flat, windowless walls and 
limited exterior decorations, but it also had an explosion of 23 different color schemes. 
The streamlined surfaces and symphony of colors were a reflection of societies' 
advances in science and technology since 1833. Among the 150 exhibits and 685 
exhibitors were the imposing industrial displays of General Motors, General Electric, 
Chrysler, Western Electric, Atlas Brewery, and Sears, Roebuck, & Co. To create more 
dynamic and interesting exhibits, the companies present at A Century of Progress 
demonstrated the creative process rather than the finished product. General Electric 
promoted a variety of their latest time saving products and Atlas Brewery demonstrated 
the production of their famous beer with a mini brewery. 
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Postcard of 

Demonstrating 
the Gum-Dipped 
Process for the 
Chicago's 
1933 Fair 
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Firestone 
Worker 

THE FIRESTONE PATENTED GUM 
DIPPING PROCESS IN THE FIRESTONE 

FACTORY AND EXHIBITION BUILDING. 
A CENTURY OF PROGRESS 



BUILDING THE WORLD OF TOMORROW 
[Rflfl NEW YORK 1939 =̂====== 

New York began planning for a World's Fair to 
be held in 1939 to commemorate the 150th 
anniversary of George Washington's inauguration. 
The Fair's architecture, modern in style with 
strong emphasis on geometric lines, symbolized 
a world where industrial design improved lives. 
With many Americans still recovering from the 
Great Depression and a looming war in Europe, 
the Fair's theme, Dawn of a New Day, provided 
a visionary experience of future possibilities. 

The Fair's managers, determined to make a profit, 
reopened the fairgrounds for a second season 
under the theme For Peace and Freedom. 
Although forty-four million people visited the Fair 
by the end of the second season, it still did not 
make a profit. In spite of economic difficulties, the 
New York World's Fair secured a place in American 
memory with the iconicTrylon and Perisphere. 

Interior View 
of Futurama 

In addition to exhibits by all the major automobile 
manufactures, some of the largest corporations 
in the United States included at the 1939 New 
York World's Fairs were American Telephone 
& Telegraph (AT&T), Kodak, U.S. Steel, and the 
Radio Corporation of America (RCA), which 
displayed televisions for the first time. Two of the 
most memorable exhibits were Westinghouse, 
which featured Elecktro the Moto-Man, and 
General Motors' Futurama, which let visitors tour 
a scale model world of 1960 from comfortable 
moving chairs. 
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CHEAPEST SUPPLY HOUSE ON EARTH 

The public came to know the 
giant mail order company of Sears, 
Roebuck & Co. through its catalog. 
Often referred to as "The Wish 
Book," the catalog offered a 
plethora of goods from clothing 
to wagon buggies, firearms to 
furniture. Some curious tourists 
wanted to see the company 
behind the catalog and travelled 
to Chicago to take a tour of the 
warehouses. A tour of a mail 
order company differs from that 

A Spead 
from 
Sears 
Catalog 

of a typical factory tour; instead 
of seeing something being made, 
tourists see a business process 
in action. 

In 1906 Richard W. Sears invited 
all customers to tour the company's 
headquarters. The response was 
so enthusiastic, he hired a look-alike 
to stand in for him and shake the 
hands of tourists who came to 
meet him. 
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» A NEW TYPE OF TOUR 

Display Shows How to Use a Stereo Viewer Stereoviewof Type Setting and Type Making 

For tourists who could not travel to Chicago, Sears produced a set of 50 stereo view cards 
that replicated sites seen on the physical tour. The cards came with thorough description of 
each of the stops on the tour. Customers could read the text and view the photos in 3-D, 
creating perhaps one of the earliest forms of "armchair tourists." 

24 



RK 
B Y  S  

Jtatt/T 

A'rrrtum 

Front Cover of Sears Catalog 

o n  u w r *  in 
QUOTATION 

v - i* 



TOUR THE PICKLES AND BEANS 

Founder hi.J. Heinz advertised 
quality ingredients and proper 
cooking which ensured 
nutritional value of his products. 
He was a pioneer of clean 
factories and quality food in 
an era when many other 
companies operated in filthy 
conditions. He invited the public 
to visit on any business day to 
see his factory for themselves 
and decide if he were telling the 
truth. In 1911,40,000 people 
from all parts of the world took 
the hour-long tour. 

Early Heinz 
Advertising 
Card 
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MODEL KITCHENS PRODUCE PURE FOODS 

The tour included 1-1/4 miles of model kitchens. 
The company boasted about their abundant 
space, sunlight, and ventilation. Implements 
included silver-lined conveying tubes, sterilized 
bottles, and mirror-bright utensils. For sanitary 
purposes, each girl received a weekly 
company manicure and was required to wear 
a freshly washed uniform every day. Factory 
workers scrubbed their own departments daily 
at closing. 

r 57 
^RlETfc 

PICKLES, PRESERVES 
AND PURE FOOD PRODUCTS. 

We propagate our own seed and plant it in 
localities where soil and climate produce the 
•  » # . .  i  i  i  t  

Heinz's Advertisements Focused on the Purity of Their 
Products and the Cleanliness of Their Kitchens. 
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i lie uaii Ldueuny 
Department at 
Heinz in the Early 
20th Century. 
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THE GREAT CEREAL TOUR 

On April 11,1986, Kellogg's 
invited visitors into their factory 
for the final time. Kellogg's 
blamed the end of the eighty-
year tradition of daily tours 
on corporate espionage— 
competitors were stealing 
recipes and production secrets. 

The same year, Kellogg's opened 
a new $500 million factory in 
their headquarters of Battle 
Creek, Michigan and they wanted 

Tony the 
Tiger 
Welcomes 
Tourists to 
Kellogg's 
Headguarters 

to protect their new equipment 
from the eyes of cereal industry 
competition, both foreign and 
domestic. According to Vice 
President Joseph M. Stewart, 
one foreign competitor toured 
their factory twenty times before 
setting up rival operations. Tour 
guides failed to keep visitors 
from smuggling in cameras, and 
it seemed that the risk of spies 
was too great. 
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» IT'S GRRREAT! 

Kellogg's 

Souvenir* The Kellogg Company practically built Battle Creek, Michigan providing 
both jobs and tourist dollars. Kellogg's tried to end tours once before, 
in 1981, but the mayor led a crusade that saved the tours. Throughout 
the 1980s, the company invested money into the community, funding a 
downtown hotel, sports and entertainment arena, mall, and 2,400 acre 
industrial park. 
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We hope you enjoyed your trip through 
our plant. It is a real pleasure to entertain 
our guests and we are anxious that their visits 
be made increasingly interesting. yy 
—From a Visitors Registration Card 

Requesting Comments 

85,398 people began their tour in the Kellogg'sTalk Room in 1986. Some areas 
of the factory floor were so noisy that Kellogg's set up the room as a quiet place 
where guides could give a brief company history and explain the process of 
making cereal before continuing. Each visitor received a free box of cereal at the 
end of the tour. Kellogg's officially ended tours in 1986. 

Postcard of the Cereal City Kellogg's Corn Flakes Cereal Box 
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RE-BIRTH OF AMERICAN BEER 

On December 5,1933, the 21st 
Amendment was passed, 
repealing the 18th Amendment 
and re-legalizing the production 
and distribution of "real beer." 
Three major Milwaukee 
breweries, Pabst, Blatz and 
Schlitz, not only survived 
Prohibition, but flourished. 

While beer production was 
illegal, factories made cheese, 
malt syrup and carbonated soft 
drinks, but these never required 

the amount of space or staff 
needed for beer. Repeal meant 
re-creation of tens of thousands 
of jobs in the middle of the Great 
Depression. 

Brewery tours were a source of 
hope for Americans despite the 
dire economics of their time. 
Visitors could take pride in a 
product that had developed a 
uniquely American character and 
which was made by their fellow 
countrymen. 

A Toast to 
Prohibition 
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Railroad Cars as 
Advertisements 
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» LET'S HAVE A DRINK! 

A Toast to 
the Repeal of 
Prohibition 

On the tours visitors saw how breweries could produce over 1,000,000 
barrels of beer per year. The guided tours were so popular that by 1941 
over 20 were being held daily among 3 breweries. 
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With the invention of the resin-lined can, Americans could now enjoy in their 
homes the product they saw produced on the tour. This new technology 
maintained the quality and taste of the beer while making it cheaper to ship and 
the unnecessary to trouble with returning glass bottles or other containers. 

Pabst's Beer Tap Miller Becomes a National Brand 
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THE SWEETEST TOUR! 

Milton Hershey broke ground 
on his chocolate factory and 
Utopian town in Hershey, 
Pennsylvania, on March 2, 
1903. He wanted not only an 
immaculate factory but also a 
tight-knit community where 
people would work and live in 
harmony. Hershey envisioned 
a safe, family-friendly 
environment with state-of-the 
art affordable houses, recreation 
centers, gardens, adequate 
public transportation, and quality 
public schooling. By1905 the 
town was up and running and 
the Hershey factory opened for 
business. 

In the 1920s 
the Visitors 
Department 
Welcomed About 
200 Visitors a Day. 
In 1973 They had 
a Record Breakig 
18,078 Visitors 
in One Day! 

It wasn't long before the 
Hershey factory drew in 
curious people who wanted to 
know more about where their 
delicious chocolate was made. 
Milton Hershey viewed his 
chocolate plant tour as his 
biggest method of advertising— 
public relations gold. The plant 
tours officially started in 1927 
when Mr. Hershey converted 
a section of the men's break 
room to a visitor lobby with 
a counter to serve chocolate 
drinks. The original tour included 
stops to see chocolate bar 
molding and wrapping, the kiss 
depositing, box wrapping, and 
label printing. 
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» THE GREAT CHOCOLATE TOUR IS NO MORE 

Hershey 
Recipe 
Booklet On June 29,1973, Hershey gave one last factory tour before closing its 

doors to the public.The very next day, Hershey's Chocolate World 
opened offering visitors the opportunity to experience a simulated 
world of chocolate production. 

42 



« The tour was in the factory, and there were things 
like high-pressure ammonia lines overhead and 
hundreds of thousands of people walking under 
them. It was really physically dangerous... So there 
was no question that something had to be done, 
either a mammoth job within the factory, which 
would have disrupted things or build something. 

—William Christensen, The Hershey Corporation 

The Great American Chocolate Tour is a ride that shows the harvesting of 
imitation cocoa beans, the molding of fake chocolate into bars, and the wrapping 
and packaging of them into boxes—all while inhaling the chemically-concocted 
aroma of chocolate. 

Factory Tours are not Uniquely American. 
This Tin Comes from Cadbury Chocolate in 
England. 

Factory Worker Paper Hat Souvenir 



Hershey's 
Chocolate 
Candy Bar 
Mold 



» TAKEAWAYS 

Hershey's Gears Box Souvenir 

Visitors always walk 
away with something 
from a visit to the 
Hershey Chocolate 
Factory. When 
tours first started in 
1927 they received 
a chocolate drink 
and crackers at the 
beginning of the tour. 

As tours became more popular, visitors were given a hair net and The Story of Chocolate 
and Coco booklet, along with a Fiershey gift packet containing chocolate bars and recipe 
leaflets. Today Chocolate World guests recieve a fun size bar of chocolate and are able to 
browse the gift store where thousands of Flershey products from candy to tee shirts are 
available for purchase. 



The Story of Chocolate and Coca Souvenir Booklet. 



GROW A GARDEN FROM SEED 

Welcome to Park Seed's annual 
field day. Our guided tours begin 
every thirty minutes in the garden 
store. You can tour both our trial 
gardens and our indoor facilities. 
If you prefer, please pick up a 
brochure for a self-guided tour. 
Don't forget to join our catalog 
mailing list, and be sure to check 
the greenhouses for last year's 
All-American Selection winners! 

Park 
Seed 
Storage 
Room 
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» AN ALL-AMERICAN TOUR 

Our annual field day began with our centennial in 1968 to showcase our 
test gardens to the public. Today our trial gardens test new ornamental and 
vegetable varieties and exhibit Park's in-house experiments. 

Packing 
Bulbs 
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All seed records and customer orders are now tracked by computer, but workers 
still need to pull the packets and assemble individual orders by hand. In this way 
Park Seed mirrors the seed companies of 100 years ago. 

Assembling Customers' Orders Catalog Photos Inspire Gardeners 





THE ULTIMATE DRIVING MACHINE 

BMW chose Spartanburg 
County, South Carolina over 
250 other locations worldwide 
to be the home of their new 
manufacturing plant on June 23, 
1992. The unique combination of 
a qualified labor force, strategic 
location, positive relationship 
between business and 
government, and a high quality 
of life made South Carolina 
stand out from the competition. 

Governor Carroll A. Campbell, 
Jr. and Senator Verne Smith 
began preparing South Carolina 
to host BMW's first and only 

North American plant in 1987. By 
1990, competition with other 
locations was getting fierce so 
Governor Campbell made an 
unannounced trip to Germany 
to present proposals about the 
quality of South Carolina. His 
initiative paid off and in the 
end, South Carolina had only 
one lasting competitor. During a 
meeting at the governor's 
mansion Governor Campbell 
convinced BMW executives 
that Spartanburg had everything 
necessary to build the ultimate 
driving machine. 

On the 
Assembly 
Line at 
BMW 
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A LOOK INSIDE BMW 

Requests for a glimpse inside the factory 
encouraged BMW to experiment with public 
tours in 1995. Associates paused their usual tasks 
on the production line to guide visitors through 
the factory. The production halls hadn't been built 
to accommodate tours so visitors saw car 
production out of sequence beginning with 
the paint room and ending in assembly. They 
didn't seem to mind. Soon there was such 
demand for tours that the factory made them 
permanent by August 1996. 

Guides hired to explain the manufacturing process 
prepared by going on tours with associates three times 
a day for six weeks. Their expertise coupled with the 
remarkable sights of robot and human working together 
towards the same goal made visiting the Spartanburg 
factory a must. Today, visitors can watch BMW X5 and 
X6 automobiles assembled five days a week. 

Display of a 
Factory Worker 
Constructing 
& Side Door at 
McKissick. 
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PG1 MISSOURI HISTORY MUSEUM 
File: 13395-n27536 
Description Randolph Smith Lyon & 
Family eating ice cream cones at the 
1904 World's Fair 
Credit Line: Randolph Smith Lyon & 
Family eating ice cream cones at the 
1904 World's Fair. Missouri History 
Museum, St. Louis. 

PG12 FIELD MUSEUM 
File: GN90799d_JWH_006w[1 ] Field 
Description: Ferris Wheel and Bird's 
Eye View 
Credit Line: ©The Field Museum, 
#GN90799d_JWH_006w 

PG14 MISSOURI HISTORY MUSEUM 
File: 13395-n16814 
Description: 1904 World's Fair Poster 
by Alphonse Mucha 
Credit Line: 1904 World's Fair Poster 
by Alphonse Mucha. Missouri History 
Museum, St. Louis 

PG15 LEFT MISSOURI HISTORY MUSEUM 
File: 13395-n 15803 
Description: Palace of Machinery, Interior 
at the 1904 World's Fair 
Credit Line: Palace of Machinery, Interior 
at the 1904 World's Fair. Missouri 
History Museum, St. Louis 

PG15 RIGHT MISSOURI HISTORY MUSEUM 
File: 13395-n 15849 
Description: Operators making corsets 
as part of the Singer Sewing Machine 
Exhibit, 1904 World's Fair 
Credit Line: Operators making corsets as 
part of the Singer Sewing Machine 
Exhibit, 1904 World's Fair. Missouri 
History Museum, St. Louis 

PG 16 UNIVERSITY OF ILLINOIS AT CHICAGO 
File: #COP_17_0001 _00016_007 
Description: High Wire artists at the 
Century of Progress International 
Exposition, 1933-1934 
Credit line: Century of Progress 
Records, #COP_17_0001_00016_007 
University of Illinois at Chicago Library, 
CARLI Digital Collections 



PG21GM MEDIA ARCHIVES 
File: GM PhotoTB-21255-0000 
Description: Interior View of Futurama, 
New York World's Fair, 1939 
Credit Line: ©J# GMMA15741, 
General Motors LLC 

PG 34 WISCONSIN HISTORICAL SOCIETY 
File: WHS #9426 
Description: Revelers Celebrate the End 
of Prohibition 
Credit Line: Wisconsin Historical Society 

PG 36 WISCONSIN HISTORICAL SOCIETY 
File: WHS #16475 
Description: Fauerbach Freight Cars 
Credit Line: Wisconsin Historical Society 

PG 38 WISCONSIN HISTORICAL SOCIETY 
File: WHS #3493 
Description: Fauerbach Brewery Tavern 
Credit Line: Wisconsin Historical Society 

PG 39 WISCONSIN HISTORICAL SOCIETY 
File: WHS #7191 
Description: McCormick-Deering I-30 
Tractor Pulling Miller Beer Railroad Car 
Credit Line: Wisconsin Historical Society 

PG40HERSHEY 
File: 1C080.1 [1 ] 
Description: Windowless Office Building, 
exterior, Chocolate Avenue entrance. 
Credit Line: Visitors Department, 
Courtesy of Hershey Community Archives, 
Hershey, PA 

PG 54 BMW 
On the Assembly Line at BMW, Courtesy 
of BMW Group North America 

PG 56 LEFT BMW 
Robots Spray Paint Cars on the Line, 
Courtesy of BMW Group North America 

PG 61 MISSOURI HISTORY MUSEUM 
File: 13395-n16107 
Description:"World's Fair, St. Louis, 1904." 
(Birdseye View of the 1904 World's Fair) 
Credit Line: "World's Fair, St. Louis, 1904." 
Missouri History Museum, St. Louis 

All other images are either in the public 
domain or are reproductions of objects in 
the exhibit. 
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