THERE’S ALWAYS
Dear South Carolina Tourism Industry Partner,
Throughout the past year, South Carolina’s tourism industry has continued to experience unprecedented growth and economic success,
yielding billions of dollars in visitor spending and capital investment and providing employment for one in every ten Palmetto State residents.
SCPRT is proud to support our state’s thriving tourism industry and further tourism’s positive impact on South Carolina’s economy and
quality of life through our marketing programs and advertising efforts.
To commemorate our marketing activities and achievements from the past year and offer a brief preview of some of the great things to come
in the year ahead, we have created this booklet to share with you – our valued industry partners. In these pages, you will find information
on SCPRT’s creative strategies, web and social traffic, advertising effectiveness, State Parks marketing initiatives, media exposure and
more! Through these accomplishments, and with the help of our tourism industry partners, we hope to add exciting new chapters to South
Carolina’s tourism success story.

SOMETHING
NEW TO

The DISCOVER campaign continues to
draw attention to the authentic stories, people
and places that showcase the undiscovered “hidden
gems” of South Carolina. In the coming year, we will be
highlighting Outdoor Adventure, Gardens of South Carolina

We look forward to continuing our work with you to encourage more visitors to Discover South Carolina as their next travel destination and
as we continue to explore new and innovative ways to promote our great state.

and Celebrating the Shag, South Carolina’s State Dance. All
creative will be brought to life through print, digital, social media
and outdoor billboards, along with short and long-form video.

Sincerely,

Duane Parrish
Director
South Carolina Department of Parks, Recreation & Tourism

Shooting locations for
the DISCOVER
creative thus far.

THE NEXT CHAPTER
IN THE

From exploring the great outdoors to spontaneous
weekend getaways, there’s so much to discover in
South Carolina. This year we have inspired visitors

STORY

Charokee Valley Golf Club

highlighting new and unique experiences, our rich

Bloomsbury Inn, Camden

Ingredients drive the menu at Juniper restaurant

to travel to even more undiscovered places by

history and a range of outdoor activities.
A chef who brought the table to the farm. Taste the savory freshness of
free-range chickens and grass-fed beef, peruse the menu that consists of food
grown just down the road or try chef Brandon’s Five-Course Tasting Menu
for a full spread of epic Midland cuisine. Take your appetite off the beaten
path and come to find that eating local is always in season.

The true meaning of Southern hospitality. Welcome to the Palmetto State, where you’ll
experience rich history and culinary excellence in bed-and-breakfasts all across the state.

DiscoverSouthCarolina.com

Swing into a new setting. Tee off amid the rolling hills of the Midlands, swing

Make new friends and lasting memories with the people who matter most. Spend some time
in South Carolina, and come to find that no matter where you stay you’ll feel right at home.

through the picturesque valleys of the Upstate and see how your game holds up in

DiscoverSouthCarolina.com

different terrain. Set your sights beyond South Carolina’s coast, and come to find
that every course presents wonderful new challenges.

Learn all about
freshwater ﬁshing
in the Palmetto State
from Striper Mike on
Lake Murray.
Ingredients drive the menu at Juniper restaurant

A chef who brought the table to the farm. Taste the savory freshness of
free-range chickens and grass-fed beef, peruse the menu that consists of food
grown just down the road or try chef Brandon’s Five-Course Tasting Menu
for a full spread of epic Midland cuisine. Take your appetite off the beaten
path and come to find that eating local is always in season.

DiscoverSouthCarolina.com

DiscoverSouthCarolina.com/golf

South Carolina Chef

Experience small-town

From the mountainous

Ambassador Brandon

life and the rich history

Upstate to the Atlantic

Velie shares his inspiration,

of South Carolina at

coast, South Carolina is

talents and secrets

three bed-and-breakfasts

home to more than 360

behind creating his

throughout the state.

unique golf courses.

culinary masterpieces.

ADVERTISING MOVES THE NEEDLE
SOURCE: FY 16-17 ADVERTISING EFFECTIVENESS RESEARCH, OCTOBER 2017

A CULINARY DESTINATION

Homemade peach cobbler, a tried and true tradition of the
South. From the locally sourced peaches to the homemade
cobbler dough, this “South Carolina Peach Cobbler” recipe
will have everyone searching for a place at your table.

Fresh and local ingredients
make for the best peach cobbler.

South Carolina is the largest peach
producing state in the South.

South Carolina peaches are
typically in season from the
beginning of May through August.

Combine peaches, sugar and
water for the fruit filling.

The best way to get started on this sweet Southern specialty is
with orchard-fresh peaches, which can be found throughout
South Carolina from May to August. Check out our recipe on
DiscoverSouthCarolina.com/recipes and learn how to make
peach cobbler, the South Carolina way.

This past year, an emphasis was placed on culinaryfocused creative. Through “how-to” culinary videos we
were able to highlight classic Southern dishes such as
South Carolina Peach Cobbler

collard greens, shrimp and grits, boiled peanuts, chicken
bog, frogmore stew, oysters, and pimento cheese. Peach
cobbler, she-crab soup and Satisfy Your Thirst drink

“The Tastier Peach State.” Come to where the tastiest peaches are grown, gather
fresh ingredients from a local farmer’s market and gather around the table with
friends to enjoy the fruits of your labor. Discover the sweeter side of South Carolina,
and come to find the best things in life are yours for the making.
DiscoverSouthCarolina.com/recipes

recipes will be showcased in 2018.

Cobbler Dough:
1 stick butter
1 cup all-purpose flour
1 cup sugar, divided
½ teaspoon salt
3 teaspoons baking powder
1 cup milk
Fruit Filling:
3 cups South Carolina peaches, peeled and sliced
1 cup sugar
1 cup water
1 tablespoon cinnamon (to sprinkle on top before baking)
Pre-heat oven to 350 degrees Fahrenheit. For the dough, melt
butter in a large, shallow casserole dish. Mix together flour,
salt, baking powder and sugar until well blended. Add milk
and stir until blended. Pour the mixture over the melted
butter. Do not stir.
For the fruit filling, combine peaches, sugar and water in a
saucepan and bring to a boil. Reduce heat and simmer for
about 10 minutes. Spoon the peaches on top of the batter
and pour the liquid on top. Do not stir. Sprinkle cinnamon
on top. Bake for 35 to 45 minutes. Let cool, and enjoy the
freshest Peach Cobbler you’ve ever had.

South Carolina Peach Cobbler is Just Right.
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WEBSITE
TRAFFIC

2018
VACATION GUIDE

This year the website incorporated new features including the
Black History and Recipe landing pages, as well as an enhanced
Chef Ambassador landing page. A homepage redesign and an

2017

upgraded Instagram feed will also be coming spring 2018.

3,046,453
SESSIONS

2016

With information on everything from outdoor
adventures to unique culinary experiences, this
guide is the ideal resource for visitors in the
Palmetto State. We’d like to thank all of our
partners who have contributed to the creation
of the South Carolina DISCOVER Vacation Guide.

2,649,141
SESSIONS

The guide is also available in a new interactive
online format on DiscoverSouthCarolina.com and
as a downloadable app from the Apple App Store
and the Google Play Store.

15%

INCREASE
IN SESSIONS

23.07%

INCREASE IN
ORGANIC
TRAFFIC

SCPRT partnered with Madden Media and
BFG Marketing to create the DISCOVER
Vacation Guide.

10.41%

INCREASE IN
PAGE VIEWS

This publication was 100 percent funded by our partners.

2:41 p.m.

The Satisfy Your Thirst Tour was created

2:45 p.m.

2:48 p.m.

S LAR
ECLIPSE

to encourage visitors to explore and
learn about South Carolina’s distilleries,
breweries, wineries and other beverage

APP USERS COME FROM

4 0 ou t of 5 0
STATES IN AMERICA

industries. From sweet tea and farm-fresh
milk to moonshine and craft beers, the
Palmetto State oﬀers an inviting variety of
beverages to satisfy every palate.

3 minutes
57 seconds

# SatisfyYourThirstSC

USING THE APP

2017

IN SOUTH CAROLINA

SOLAR
ECLIPSE PATH
AUGUST 21, 2017

Since the eclipse experience
started in Oregon and ended in
South Carolina, Discover SC teamed
up with Travel Oregon for a photo

6,000+ ap p

contest. Eclipse watchers were

DOWNLOADS

encouraged to tag @DiscoverSC and
@TravelOregon and use the hashtag
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16 WINERIES

1 25, 0 0 0 ma ps p rin t e d

More than

Hotel occupancy

oﬃcially the
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statewide was

Two winners were handpicked by

LARGEST SINGLE

traveled to or within South

UP 50%

South Carolina’s governor, Henry

tourist event in

Carolina to view the

and state park

McMaster, and Oregon’s governor

South Carolina history.

TOTAL SOLAR ECLIPSE

attendance was

(not including international visitors).

UP 400%.

This event contributed

$269 MILLION
24 DISTILLERIES

17 BEVERAGES

115 TOTAL PARTNERS

#CoastToCoastEclipse to be entered.

The eclipse was

to the state’s economy.

Kate Brown. The promotional period
lasted three days and was tagged
over 500 times on Instagram!

CHEF AMBASSADORS
FEATURED IN THE 2018 VACATION GUIDE
The gatefold features all 16 South Carolina Chef Ambassadors and showcases
their signature dishes that deﬁne the cuisine of the Palmetto State.

HEIDI VUKOV

MICHELLE WEAVER

SARAH MCCLURE

KIKI CYRUS

Croissants Bistro & Bakery,
Heidi’s Corner and Hook and Barrel
Myrtle Beach

Charleston Grill
Charleston

Southside Smokehouse & Grille
Landrum

Kiki’s Chicken and Waﬄes
Columbia

MEET OUR 2018 CHEF AMBASSADORS
The South Carolina Chef Ambassador Program was established in 2014 to further promote the Palmetto State as a culinary destination
by showcasing the state’s talented chefs, creative recipes, authentic cuisine, locally-grown products and unique destinations. Every
year since 2014, four Chef Ambassadors have been nominated to represent the state. This year, Governor Henry McMaster announced
that the 2018 Chef Ambassadors will be four female chefs from all over the state, making it the ﬁrst time the group has been entirely
comprised of women.

SCPRT PUBLIC RELATIONS PROGRAM
Our robust program pitched and generated media exposure from
a vast array of media channels, featuring all 11 South Carolina
Association of Tourism Regions (SCATR) partners.

MEDIA OUTLETS’ COVERAGE INCLUDES
A TOTAL OF:

88,455,859
CIRCULATION/AUDIENCE

2,882,264,442
UNIQUE VISITORS PER MONTH

For 2018 and 2019 we’ve brought on
board Touchpoint Communications and
Mindy Bianca Public Relations to serve as
support to the PR department and as the
agency’s PR agency of record.

REIMAGINED
STATE PARKS
WEBSITE

715 TOTAL ULTIMATE OUTSIDERS
AND COUNTING

The Ultimate Outsiderfest, a
5-day event, celebrated more
than 500 participants on their
epic achievement of becoming
Ultimate Outsiders. The celebration
took place at all 47 South Carolina
State Parks. Each park oﬀered
free admission for Ultimate
Outsiders as well as exciting
special events, programs, behind
the scenes tours and more. 121
Ultimate Outsiders participated
in Ultimate Outsiderfest and 16
was the record for number of
parks visited by a single person
during the 5-day celebration.

The new South Carolina
State Parks website launched
in October 2017. The website
is fully responsive, with
streamlined navigation, an
advanced search feature,
as well as an enhanced
programs and events page.

RECORD-BREAKING PARK PROGRAMS

BIRD

SOUTH CAROLINA STATE HOUSE GUIDE

KERSSEMAKERS

THOMAS-MOORE

BROOKE III

In 2017, the South Carolina State House Brochure was given a
complete redesign along with the accompanying grounds brochure
and rack card, which all feature new photography. Using these newly
redesigned brochures, visitors can learn about the State House as well
as the beautiful grounds that surround it.
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THE OFFICIAL GUIDE
TO SOUTH CAROLINA
STATE PARKS
A new, updated edition of the Official
Guide to South Carolina State Parks is
in production and will be available by
summer 2018.

INTERNATIONAL PROGRAM
CO-OP ADVERTISING
In 2017, the Travel South
International Showcase was held
in Charleston with over
118 representatives from 18
diﬀerent countries.
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As part of its annual program of work,

A

SCPRT oﬀers cooperative marketing

SCPRT has a presence in our traditional international markets of the UK and
Germany. Additionally, through partnerships with Brand USA and Travel South
USA, South Carolina has expanded its reach to potential travelers in France,
additional $232,000 in matching funds allows us to spend over $769,000 on
international advertising.

current ﬁscal year, SCPRT oﬀered more

in association with the media plan,
within the DiscoverSouthCarolina.com
and SouthCarolinaParks.com websites

Harbour Town, Hilton Head Island

There were four international group
familiarization tours – one Chinese
and three multi-country.

The mission of the Tourism Advertising Grant (TAG) is to expand
the economic beneﬁts of tourism across the state by providing
competitive, matching grant funds to qualiﬁed tourism marketing
partners for direct tourism advertising expenditures.

opportunities to partners. In the

than 288 advertising opportunities

Italy, China, the Benelux countries and Brazil. This year, $537,000 with an

TOURISM ADVERTISING
GRANT PROGRAM

and through the Welcome Center
Program. To date, 25 partners have

IN FY 17-18
SCPRT AWARDED

$1,727,505
TO FUND

71 GRANTS

The grant awards and
partner match will fund

$4,027,081

in advertising to promote
participating destinations,
attractions and events.

ACROSS THE STATE

invested $355,461 in these cooperative
advertising programs this ﬁscal year.

Travel to a place where there’s always something new to discover. Bask in the
Southern sunshine, bike along secluded seaside pathways or dine al fresco all year
long. Plan your trip today and find out why South Carolina is Just Right for holidays.

SouthCarolinaUSA.co.uk

If you are interested in applying for the TAG program, please review
the application on the SCPRT.com website. Applications for the
2018–2019 FY are due April 2, 2018.

The Lace House continues to
increase rental revenue.

2 55%

Increase in total events
over the last 3 years.

8 6%

Increase in revenue
over the last 3 years.

The Lace House is a premier wedding

B E S T B O O T H AWA R D

venue located in Columbia on the
South Carolina Governor’s Mansion
Complex. This beautiful and historic
home is an ideal venue for weddings,
luncheons and other gatherings. With
its scenic gardens, the Lace House
offers a distinctive atmosphere in the
heart of South Carolina’s capital.

S I LV E R
Carolina Bridal Showcase
July 2017

GOLD
Carolina Bridal Showcase
September 2017
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QUESTIONS & AVERAGE RATINGS

FORT M ILL

UPCOMING

F R O M O U R C U S TO M E R S E RV I C E S U RV E YS - A R E S U LT O F U S I N G D I G I TA L G U E S T B O O K S

4.7

4.7

QUALITY OF
INFORMATION
RECEIVED

QUALITY OF
RESTROOM FACILITIES

4.8

4.7

4.8

4.7

OVERALL
APPEARANCE OF
GROUNDS

QUALITY OF
INFORMATION
RECEIVED

OVERALL
EXPERIENCE

TOTAL OVERALL
AVERAGE

2018 marks the
50th anniversary of
the South Carolina
Welcome Centers

4.8
FRIENDLINESS AND
ATTITUDE OF STAFF

South Carolina’s Welcome Centers
serve as the “front porch” of South
Carolina. Last year, SCPRT built two
new, state-of-the-art Welcome Centers
and has plans to replace others
across the state. Construction for
the Welcome Center in Dillon, South
Carolina will begin in spring of 2018.

ON A S CALE OF 1 TO 5

“Explore. Dream. Discover.”

