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A Word From Philip S. Porter 
Administrator/Consumer Advocate 

With this issue of the Newsletter, we are 
proud to announce the opening of the South Carolina 
Department of Consumer Affairs' Web Page on the 
Internet. It may be accessed at http:/ I 
www.state.sc.us/consumer. It contains the: 

> Department's Mission Statement 
> The Commission on Consumer Affairs 
> The Council of Advisors on Consumer Credit 
> The Department's history and purpose 
> Instructions on how regulated businesses make 

filings and registrations 
> A complaint form which may be printed, filled 

out and sent to the Department 
> An employee directory with extension numbers 
> Directories of services the Department does 

and does not provide; and 

Spring, 1997 
1-800-922-1594 Toll Free In S.C. 

1-803-734-9365- Fax 

Brochures on various subjects such as 
avoidance of fraud, debt collection, automobile 
insurance and frequently asked consumer 
questions. 

The Department seeks to provide the citizens 
of South Carolina the best possible service, and will 
continue to improve the website. Additional services 
planned in the coming months will include forms for 
business filings which may be downloaded, filled out 
and mailed. An additional aid to regulated businesses 
will be copies of applicable laws and regulations. 

Consumers should be aware we can also be 
contacted by e-mail at scdca@infoave.net . 
Consumers filing complaints or corresponding with 
us by e-mail should always include a mailing 
address. 
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The Department celebrated National Con
sumers Week with a breakfast, walk and rally 
against telemarketing fraud. The appropriately 
titled theme TELEMARKETING FRAUD: TRICKS 
- NO TREATS was used since it was held on 
Halloween Day (Thursday, October 31). The 
Department, along with fourteen other agencies sent 
the message that telemarketing fraud is illegal and 
fraudulent telemarketers are crooks. The 
Honorable Leslie Byrne, Special Assistant to 
President Clinton and Director of the United 
States Office of Consumer Affairs spoke to a 
group of more than 100 community leaders at a 
breakfast at the S.C. State Credit Union. Byrne told 
the group that the $40 billion business of 
telemarketing fraud is ultimately in the hands of 
consumers. She stated that it is much easier to 
prevent fraud than to try to prosecute. Byrne's goal 
is to inform consumers of their rights and 
responsibilities so they won't become victims. 
During this event winners of the Department 
sponsored 1996 Essay Contest (open to all South 
Carolina seventh graders) and the 1996 winner of 
the Slogan Contest (open to all South Carolina 
fourth ana fifth grrulers rwererecogmzea:-Byrne ---!:''''''"'';;;;;:;,: 

was also given a "Key to the City" by Mayor Pro 
Tern, Luther Battiste and Governor Beasley issued a 
proclamation. At noon Byrne spoke at the "walk 
and rally" at Riverfront Park which was co
sponsored along with Carolina HealthStyle. On 
Wednesday, November 6, she was part of a telecast 
on telemarketing fraud sponsored by the Depart
ment, the Direct Selling Education Foundation, and 
the Howard County (Maryland) Office of Consumer 
Affairs. The telecast was and produced by SCETV. 

Participating Agencies in the 1996 National 
Consumers Week Activities: 

• Carolina Healthstyle • Shepherd's Center 
• S.C. Association of • Internal Revenue Service 

Crime Prevention Officers • AARP 
• Budget and Control Board • U.S. Postal 
Office of Insurance Inspectors 

• Council on Aging of the • Prime Time 
Midlands • Forest Acres Police 

• S.C. Department of Department 
Public Safety • Governor's Office 

• Wateree Community Division of Aging 
Action Agency 
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SCAM ALERT 
Foreign Lottery Scam 

The Department is alerting consumers to 
reports of foreign lottery scams in the midlands. The 
scam operates like this: Consumers are contacted to 
enter a variety of lotteries across the United States 
through groups. Players are asked for a sum of 
money for which they will get a certain number of 
selections for a specified period of time. After 
receiving payment the scam business mails the player 
the lucky draw numbers. If at any time, the player's 
group has a winning match, the scam business will 
file for the jackpot and credit the player's records 
with the exact amount of the share, but they never 
pay off. These businesses accept checks, Visa or 
MasterCard. Remember that lotteries are illegal in 
South Carolina. Consumers should check out 
unfamiliar companies with the Department and 
never send money or give out credit card, bank 
account or Social Security numbers to unfamiliar 
companies. 

Telemarketing Fraud 

Telemarketing can be a convenient way to 
learn about products and services and to make 
purchases without leaving the comfort ofhome. But 
consumers should be aware: while many marketers 
represent honest, reputable companies, there are 
others who will attempt to take people's money. 
There are estimates that fraudulent telemarketers 
swindle American consumers out of more than $40 
billion dollars each year. They promote everything 
from useless water purifiers to interests in 
nonexistent oil wells. 

The heart of the telemarketing operation is 
usually centered in a "boiler room," a rented office 
space filled with desks, telephones, and experienced 
salespeople. These people spend their day talking to 
hundreds of potential victims all across the country. 
Older consumers, who may be lonely and trusting 
and may have substantial savings, may be particularly 
vulnerable to con-artists. Fraudulent telemarketers 
and sellers may reach you in several ways, but the 
telephone always plays an important role. 
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Cold calls. Consumers may get a telephone 
call from a stranger who got the number from the 
telephone directory or a mailing list. A telemarketer 
calling from a boiler room may know, through a 
mailing list, the consumer's age, income, hobbies, 
marital status, and other information - all to help 
personalize the call. This is the classic telemarketing 
scam. 

Direct mail. Consumers may receive a letter 
or a postcard saying they have won a prize or contest 
which often is a front for a scam. They are told to 
return the postcard with particular information. If 
they do, they will be called by a salesperson using 
persuasive sales pitches, scare tactics and exaggerated 
claims to deceive consumers and take their money. 

Broadcast and print advertisements: 
Consumers may make the telephone call themselves 
in some cases, in response to a television, newspaper, 
magazine advertisement, or a direct mail solicitation. 
Just because the consumer makes the call does not 
mean the business is legitimate or that the consumer 
should be any less cautious about buying or investing 
over the phone. 

A con artist may try to get credit card or 
checking account numbers using any one of these 
methods. Remember, it is always unwise to give 
credit card numbers, or checking account 
numbers, over the phone unless you are familiar 
with the company and know it is reputable. A 
fraudulent telemarketer may put a charge 
against the card without authorization. 

Automatic Debit Scams 

These scams involve unauthorized debits 
(withdrawals) from checking accounts. Consumers 
may get a postcard or a telephone call saying they 
have won a free prize or can qualify for a major credit 
card. If consumers respond to the offer, the caller 
may ask them to read off all the numbers at the 
bottom of their check. Sometimes, consumers may 
not be told why this information is needed. Other 
times a consumer may be told this account 
information will help ensure that they qualify for the 



offer. In some cases, the caller may explain this 
information will allow them to debit a consumer's 
account and ship the prize. The fraudulent 
telemarketerplaces the checking account information 
on a "demand draft," which is processed much like a 
check. Unlike a check, however, the draft does not 
require a signature. The consumer's bank then pays 
the telemarketers' bank and the consumer may not 
learn of the transaction until they receive their bank 
statement. 

How to protect yourself: Automatic debt 
scams involve a fraud that is hard to detect, but there 
are some precautions consumers can take. 
Consumers should not give checking account 
number over the phone in response to solicitations 
from people they do not know. If anyone asks for a 
consumer's checking account number, they should be 
asked why they need this information and should be 
asked for written contract copies and brochures 
about the company. 

'900' Numbers 

The use of "900" telephone numbers is a new 
twist in telemarketing. By dialing a "900" number 
consumers can: order products; get financial tips; 
talk to a willing stranger, and more. Consumers 
usually pay a flat fee for the entire call or are charged 
for each minute they stay on the phone. Using "900" 
numbers can be a good way to do business or get 
information if consumers know exactly what they are 
getting and how much they will be charged. 

How to protect yourself: Be wary of "900" 
number advertisements, usually found in newspapers 
or on television, that fail to disclose clearly the cost of 
the call or make it difficult to determine the total cost. 
Also be cautious of appeals that entice consumers to 
call a "900" number for a "free" gift. Check phone 
bills carefully for any "900" number charges. 

'Gold' and 'Platinum' Cards 

Marketers of"gold" or "platinum" cards may 
promise in their ads that by participating in their 
credit programs, which might have an initiation fee of 
$50, consumers will be able to get major credit cards 
and improve credit ratings. Generally, this is not the 
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case. Many of these credit card marketers -- who 
often target people in lower income areas through 
direct mail, television, or newspaper ads featuring 
"900" numbers -- do not report to credit bureaus. 
They rarely can help consumers to secure lines of 
credit with other creditors. In fact, some of these 
cards only allow purchases from the marketer's own 
catalogue-- and only after the consumer has paid an 
inflated charge for the goods. 

How to protect yourself: Be skeptical of 
plans promising to secure major credit cards or erase 
bad credit. 

CONSUMER SERVICES REPORT 

During the last quarter of 1996, the 
Department received 1,190 new written complaints 
and closed 1,389 with 83% of the closed files being 
determined to be satisfied by the Department which 
resulted in savings of $293,554 for consumers. Of 
the 1,190 new complaints received, 20% involved 
vehicles, 15% involved financial institutions, 7% 
involved contractors/builders, 5% involved credit 
and 4% involved mail order. 

Satellite Dish Sales 
For several years, the Department has seen 

an increasing number of complaints involving the 
sale of satellite dishes. More consumers than ever 
are purchasing these dishes with the expectation of 
viewing additional stations and varied program 
selections. However, it has been the experience of 
the Department that many sellers of these dishes 
fail to give complete warranty information from 
the manufacturer, do not provide timely or 
adequate warranty service, do not give the three 
day right to cancel on these home solicitation 
sales, and the credit contracts often have 
inadequate or unexplained credit disclosures. 
Many of these sellers are very mobile, without a 
business address, working out of their homes, and 
frequently go out of business. Since they fail to 
provide adequate service and repairs of the dishes, 
many consumers end up with an unusable and costly 
product on which they must make payments. 
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Most dishes are sold in the home and credit is 
offered. Consumers considering such a purchase 
should make sure they are given a three day 
cooling off period to cancel the purchase as 
provided by State and Federal law. Consumers 
should be aware that the three day cancellation 
period starts at the time of the sale when the contract 
is signed, not after installation and approval of the 
goods. Although the law does not require the use of 
certified mail, the Department strongly urges 
consumers to send the cancellation by certified mail 
in order to prove that the notice was sent timely. 

Further, a credit contract should provide 
complete disclosure of the credit terms. It should 
clearly display the amount financed, the amount and 
the number of monthly payments, the finance 
charges, the APR (Annual Percentage Rate), and the 
total costs including finance charges. Many of these 
companies use revolving charge contracts and the 
disclosure statement is on a separate document, not 
the charge slip. If a consumer is purchasing the 
satellite on a revolving charge account opened by the 
business, it is recommended that the consumer 
require the seller to give them the separate 
disclosure statement so that they are able to see the 
Annual Percentage Rate. 

The Department has received complaints 
from consumers that were not aware of the credit 
terms prior to purchasing these dishes, and later find 
they have been paying on the account for several 
years and reduced the principal very little. It is 
recommended that consumers pay more than the 
minimum so that the account can be paid off in a 
reasonable time and they will save on finance 
charges. Finally, the consumer should confirm the 
address of the seller, how long it has been in 
business, and ask for and read the warranty papers 
which should disclose the terms of the warranty as 
well as the name and address of the distributor and/ 
or manufacturer of the product. They should make 
sure that these disclosures are made prior to signing 
a contract to purchase so that an informed decision 
can be made. If the seller fails to provide all of this 
information, consumers should decline the offer. 
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Grocery Scanning Errors 

Although the UPC symbol has replaced 
the traditional readable price tag, it is still 
possible for consumers to spot pricing errors at 
the register. Here's how: 

Watch the display screen for prices. 
If you think you are being overcharged, 
speak up. Ask about the store's policy 
on pricing errors, and ask the cashier 
to make the appropriate adjustment 
before you pay. Although some stores 
simply adjust the price, others deduct 
an additional amount. Still others 
offer the rnis-priced item free. 

Bring a copy of the store's flyer or 
newspaper ad to the checkout 
counter. Some advertised specials -
15 percent off an item for two hours, 
for example, or a two-for-one 
promotion - may not be in the 
computer and must be entered 
manually by the cashier. 

Consider jotting down prices or 
special sales as you wind your way 
through the store. In grocery stores, 
you may want to use a pen to note the 
product prices on the packages. 

Check your receipt before you walk 
away. If you notice an error, ask the 
cashier to adjust the total. If you have 
already left the cashier's lane, see the 
store or department manager or the 
customer service department to cor
rect any mistakes. 

If you notice a pattern of electronic 
scanning errors in a particular store, talk to the 
customer service department or the store 
manager. You may want to write a letter to the 
company's corporate headquarters. The 
retailer may not realize a problem exists until it 
is pointed out. 

You also may report recurring problems 
to the S.C. Department of Consumer Affairs . 

...... 



LEGAL & ENFORCEMENT 
ACTIVITY 

As a part of its responsibilities in administering 
and enforcing the laws assigned by the General 
Assembly, the Department of Consumer Affairs 
maintains education and compliance programs and, 
when necessary, brings lawsuits and administrative 
enforcement actions. 

During the last quarter of the 1996 calendar 
year, the Department has been involved in two 
lawsuits and conducted several administrative 
enforcement hearings. 

One lawsuit involves an action by a creditor 
against the Department seeking to have an 
Administrative Interpretation declared invalid. 
The interpretation, Administrative Interpretation 
9301, attempts to construe several provisions of 
the Consumer Protection Code, particularly §§37-
10-102, 37-10-105, 37-2-413, 37-3-404, and 37-
5-202. These statutes concern a borrower's right to 
notice of the right to select the closing attorney and 
insurance agent when real estate is taken as 
collateral for the loan and the penalty when that 
right is violated. The creditor, Norwest Financial 
Services, has alleged that the interpretation should 
have been promulgated as a regulation under the 
Administrative Procedures Act. The Department 
has defended by asserting that interpretations of 
existing law are agency opinion, which are not 
regulations under the Administrative Procedures 
Act. This matter is still pending in the Court of 
Common Pleas for Richland County. 

The other lawsuit involves a class action against 
a creditor for allegedly violating the attorney/ 
insurance preference rights of borrowers. The 
Department entered the lawsuit as an amicus 
curiae, that is, a friend of the court, when the parties 
had three questions certified by the Federal District 
Court to the South Carolina Supreme Court. 
These three questions involve the validity of the 
Department's Administrative Interpretation 8302 
and the effect of a creditor's complying with and 
relying on the interpretation. The law requires a 

8 

creditor to ascertain the borrower's preference on 
the first page of the credit application. To assist 
creditor's in complying with the law, the 
Department issued Administrative Interpretation 
8302. The effect of this interpretation is that a 
creditor can use a separate sheet of paper to 
ascertain the borrower's preference as to the closing 
attorney and the insurance agent. 

The Department initiated nine administrative 
enforcement hearings for the last three months of 
1996, as follows: 

Physical fitness hearings 1 
Mortgage loan broker hearings 6 
Pawnbroker hearings 2 
Other hearings 0 

Most of these heari.ngs involved routine 
licensing and filing matters, some of which were 
settled prior to the actual hearing, but four of the 
administrative enforcement actions are of more 
interest. The first involved a mortgage loan broker 
accused of violating a previous Consent Order and 
several provisions of South Carolina's mortgage 
loan brokering law. After the hearing the broker's 
certificate to operate was suspended for one year 
and the broker ordered to pay an administrative fine 
of $5,200 before applying for re-instatement. The 
broker has requested a reconsideration of the 
Order, and a hearing on this request has been 
rescheduled for March, 1997. 

The second proceeding involved another 
mortgage loan broker who was accused of violating 
several provisions of the loan broker law and the 
Consumer Protection Code, including disseminating 
a false loan commitment letter. After a hearing, the 
broker's certificate to operate was revoked for one 
year and the broker was ordered to pay an 
administrative fine of$2,500 before applying forre
instatement. 

The third case of interest involved a potential 
employee of a mortgage loan broker. The potential 
employee had previously been convicted of a 
felony. The Department denied the potential 
employee's application to work for the mortgage 
loan broker. The potential employee petitioned the 
Administrator for permission to work. The 
evidence at the hearing showed that the 



employeehad been convicted in Federal Court of 
Social Security fraud and embezzlement. The 
Administrator has taken the case under advisement 
and a ruling is expected the first quarter of 1997. 

The fourth proceeding involved a broker 
accused of violating several provisions of the 
mortgage loan broker statute and the Consumer 
Protection Code. The broker's license was 
permanently revoked for intentional and repeated 
violations. He was also ordered to reimburse $784 
to consumers and fined $816 for failing to timely 
make the reimbursements. The broker's bonding 
company has reimbursed the consumers and paid 
the fine. 

In addition to its lawsuits and administrative 
enforcement actions, the Department continued 
several investigations involving criminal fraud 
against consumers. Most of these investigations 
concerned odometer rollbacks, and one of them 
involved counterfeit airline tickets. In these cases, 
the Department's chief investigator conducts the 
investigation and presents the case to the Office of 
the United States Attorney for criminal prosecution. 

The Department also conducted several 
investigations regarding the below cost sales of 
motor fuel. The primary purpose of these 
investigations is to help promote competition in the 
marketplace by preventing the larger companies 
from selling below cost in a particular area to drive 
competition out of business. 

Compliance Activity 

The Department's compliance program is 
divided into three major parts. The Department 
reviews licensing and filing applications to make 
sure they comply with the requirements oflaw; the 
Department's investigators make on-site reviews of 
businesses directly regulated by the Department; 
and the Department reviews media and other 
advertising for compliance with advertising laws. 

The Department reviewed a total of 381 
licensing applications in the ·last quarter of 1996, 
including renewals, as follows: 
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Type of Total Total Total 
Other 
Business Rev. App. Denied 

Physical fitness 146 120 0 26 
Mortgage loan 
brokers 164 125 0 39 

Pawnbrokers 19 12 0 7 
Motor Clubs 38 34 0 4 
Motor club 
representatives 8 0 0 8 

Athletic agents 6 6 0 0 

During the last quarter of 1996, the 
Department's investigators conducted 85 on-site 
compliance reviews of regulated businesses, as 
follows: 

Physical fitness reviews 
Mortgage loan broker reviews 
Pawnbroker reviews 
Rent-to-own reviews 

7 
30 
36 
12 

In addition to its on-site compliance reviews, 
the Department's investigators conducted 33 
advisory visits. The purposes of the advisory visits 
are to make an initial contact with a newly 
registered business regulated by the Department 
and to try to help the business get off to a good 
start. 

During the last quarter of 1996, the Department 
issued 49 advertising letters, as a result of its 
advertising review and compliance program. Most 
of the advertising letters involved violations of the 
Truth in Lending and Truth in Leasing Acts, which 
are designed to provide consumers with the 
information needed to evaluate the costs for 
consumer credit purchases or loan and consumer 
leases. 

Legal and Public Education Activity 

During the last quarter of 1996, the 
Department's Legal Division participated in or 
made presentations at ten seminars or meetings for 
legal, business and social organizations regarding 
consumer law. 



Quality Progress Report 

The Department of Consumer Affairs has 
always been committed to excellence and quality in 
the services delivered to the citizens of this State. 
For a number of years, the theme for the Agency has 
been "The Answer Is Yes," meaning we would 
always be responsive to the needs of the consuming 
public. Following the appointment of a new agency 
head in 1995 and the need to ensure the continued 
delivery of high quality consumer services, the 
Total Quality Management (TQM) philosophy 
was adopted. The Department's inaugural TQM 
initiative was a customer service program done 
cooperatively with the Secretary of State's office. 
The seminar "Exceptional Customer Service" was 
facilitated through Fred Pryor Seminars, Inc. 
Thirty-two employees participated in the eight-hour 
seminar. 

In February, 1996 the Department initiated 
the Administrator's "Quality Management 
Breakfast" sessions. Four sessions were held during 
the year, to provide an opportunity for staff 
socialization and training in TQM. Topics included: 

• 

• 
• 
• 
• 
• 
• 

Achieving Success in a Changing 
Government 
The Agency's Mission Statement 
Components of State TQM Initiatives 
Deming's 14 Points for Management 
Quality Service in the Public Sector 
Telephone Techniques 
Effectively handling the irate, angry, 
rude, unhappy and abrasive callers 

One of the most popular sessions was the 
viewing of "SACRED COWS MAKE THE BEST 
BURGERS" by Dr. Robert J. Kriegel, one of the 
country's leading authorities in the field of change. 

In addition to these quality training 
initiatives, five Department senior level managers 
participated in a three day "Principles of Quality" 
training program offered in October by the Budget 
and Control Board's Center for Education, Quality 
and Assessment. In November, seven mid-level 
supervisors and managers will attend the same 
course to be offered in February. These training 

initiatives represent a substantial commitment by the 
Department in developing a highly trained and 
customer driven work force. 

The Department is an active member of the 
S.C. Quality Network and staff takes advantage of 
every opportunity to attend the quality training 
teleconferences sponsored by the Network. 
Additionally, the Department continued the 
"Herman Poster Program" during 1996. Herman 
Posters are displayed within the work areas of the 
Agency and they are designed to enhance employee 
relations and motivate employees through laughter. 

During 1997, staff will be taking advantage 
of additional quality focused training opportunities. 
A Quality Management Steering Committee will be 
established in February after the second layer of 
managers are trained on "Principles of Quality." 
This Committee will be tasked with the responsibility 
of developing strategic plans that will direct and 
guide the Department toward continuous 
improvement in work processes and closer 
communications with customers and identifying 
what they define as quality. 

PROFILE OF COMMISSIONER 
BARBARA B. LEAGUE 

Mrs. League is President and C.E.O. ofG.F. 
League Manufacturing Company, Inc. The 
company, founded in Greenville, South Carolina in 
1917, manufacturers close tolerance component 
parts for industrial machinery and equipment 
worldwide. 
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A lifelong resident of upstate South 
Carolina, she finished Winthrop University and is a 
committed volunteer currently serving as Vice 
Chair of the South Carolina Consumer Affairs 
Commission. She also serves on the South Carolina 
Advisory Council of the National Federation of 
Independent Businesses. 

Additionally, Mrs. League serves on the 4th 
Congressional District's Business and Industry 
Council and the Greenville County Private Industry 
Council. Her board of directors and community 
activity includes Wachovia National Bank of S.C., 
N.A., the Greenville Chamber of Commerce, the 
Northern Area Council, the Coalition of Women on 
Boards and Commissions, St. Francis Hospital 
Development Council, North Greenville Hospital 
System Advisory Board, Metropolitan Arts Council 
and the Greenville Professional Women's Forum. 

Realizing the impact our quality oflife has on 
economic development, Mrs. League also has 
served on boards ofthe YWCA, Centre Stage South 
Carolina, Roundtowners, Sertoma Club, School 
District of Greenville County Business & Education 
Partnership Board, Greenville Technical College 
Management Advisory Board, St. Mary's School, 
St. Joseph's High School Task Force and all the 
Festival Boards. 

Married to G. Frank League, III, they have 
three sons and three grandchildren. 

Did You Know? 

There is a common misconception, among 
consumers and attorneys alike, that there is a 
statutory right to cancel a retail installment 
contract on the purchase of an automobile. There 
is no such statutory or "automatic" right in South 
Carolina. It is possible, however, that the seller/ 
creditor may offer such an option, either for three 
days or some other period oftime. These options may 
be conditioned on certain other terms, i.e. return of 
the vehicle with less than a stated number of miles, no 
damage, etc. Incidently, also, if the contract is 
contingent on and subject to financing of the car being 
approved by a lender, then the sale may not be final at 
all. 

There are several statutory 3-day cancellation 

rights available to South Carolina consumers. Among 
these are: 

1. A 3-day right to cancel a physical fitness 
services contract. S.C. Code Ann. §44-
79-30. 

2. A 3-day right to cancel a door-to-door 
sale, 16 CFR §429.1 and a door-to
door credit sale, S.C. Code Ann.§ 37-
2-502. 

3. A 3-day recission right on a non
purchase money residential.mortgage, 
under Regulation Z of the Truth-in
Lending Act. 12 CFR § 226.15 & CFR 
§ 226.23. 

4. A 4-day cancellation right of a vacation 
timeshare lease plan. S.C. Code Ann. 
§27-32-40. 

These probably are by no means the only 3-
day (or otherwise) cancellation rights, but are 
important one to consumers in South Carolina. 
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Coming Soon 

Recall Round-up Day 

April16, 1997 

A national child safety 
campaign to round-up unsafe 

products sponsored by the 
United States Consumer 

Product Safety Commission 
and the S.C. Department of 

Consumer Affairs 

~~~ 



Need a Speaker? 

The South Carolina Department of Consumer 
Affairs has experienced staff available to address any 
group on a variety of consumer topics. For more 
information please contact Public Information and 
Education at 1-800-922-1594, extension 170. 

Ask Us 

We will incorporate a "Question and Answer" 
column in pe1iodic editions of the newsletter (as space 
permits). If you have a question for this column please 
send it to: 

Q&A 
S.C. Department of Consumer Affairs 

P.O. Box 5757 
Columbia, S.C. 29250 

PhilipS. Pmier .................. Administrator/Consumer 
Advocate 

Brandolyn Pinkston .. ....................... ..... .. ....... Editor 
Anna Albers .... ..... .......................... Assistant Editor 
Robin Taylor ................................ .. Assistant Editor 

S.C. Department of Consumer Affairs 
P.O. Box 5757 
Columbia, SC 29250 

Commission on Consumer Affairs 
Lonnie Randolph, Jr., Chair, Columbia 

Barbara B. League, Vice Chair, Greenville 
Secretary of State Jim Miles, Columbia 

Lehman A. Moseley, Jr., Greenville 
DeAnna S. Trout, Moncks Comer 

Lillian C. Bloom, Greenville 
Ron G. Skipper, Hartsville 
WilliamP. Flack, Anderson 

Gregory J. English, Greenville 

S. C. STATE liBRARY 
AUG 4 1997 

STATE DOCUMENTS 


